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Abstract: The number of new financing options has increased quickly, including alumni
crowdfunding and strategic investments. The antecedents and consequence of these funding
mechanisms have not been thoroughly studied in research yet. In this study, the efficacy of
leveraging alumni crowdfunding and strategic investments to overcome the perennial funding
challenges in French language education was rigorously examined. The study examined the
funding challenges plaguing French language education, casting a spotlight on the urgency of
creative financial solutions and the strategic provisions of alumni engagements. The study further
covered the various roles of strategic investments, synergy of alumni crowdfunding and
investments. The analysis proffers a balanced perspective, delving into challenges and concerns that
can potentially hinder the smooth operation of these innovative funding channels. Practical
recommendations for successful alumni crowdfunding and effective strategic investments were
provided. A synthesis of the key findings reveals profound implications for the future of French
language education. It was concluded that effective fundraising for French language education
relies on well-structured policy and institutional guidance. With these policies in place, educational
institutions can navigate the complexities of funding French language programs and secure their
future.

Keywords: efficacy; alumni crowdfunding; strategic investments; funding challenges; French
language education

1. Introduction

French language education holds a pivotal role in fostering linguistic diversity, cultural
understanding, and global competency. It transcends mere language acquisition and serves as a
gateway to the rich tapestry of Francophone cultures, literature, and history. French, as one of the
most widely spoken languages globally, provides access to a vast community of speakers and a
multitude of opportunities in various fields, from diplomacy to business and the arts (Julian, 2020).
French language education equips individuals with skills that are increasingly valuable in today's
interconnected society. Proficiency in French enhances employability and opens doors to
international career prospects (Pennycook, 2010; Durkheim, 2013). It encourages empathy, tolerance,
and a global perspective, nurturing responsible global citizens. Moreover, French language education
plays a crucial role in preserving and promoting linguistic diversity (Mady & Mubhling, 2017). It
empowers students to appreciate and respect linguistic variations and cultural nuances, contributing
to the preservation of global heritage.

In an era marked by globalization, multilingualism, and intercultural dialogue, French language
education stands as a vital component of a well-rounded education (Rouabah, 2022). Its significance
extends beyond language acquisition; it is a gateway to enriching experiences, cross-cultural
understanding, and a globalized world where linguistic diversity is celebrated (Romaniuc et al.,
2022). As one of the most widely spoken and studied languages worldwide, French plays a crucial
role in international communication, cultural exchanges, and professional opportunities (Lams,
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2016). However, French language education faces significant financial challenges, especially in
educational contexts where resources are often limited. Many educational institutions and
organizations face financial difficulties that hinder their ability to provide high-quality French
language programs (Nosirova et al., 2022). These financial challenges can have a direct impact on
access to French language education. In this context, the utilization of alumni crowdfunding and
strategic investments holds promise as a solution to strengthen French language education. Alumni
are often deeply attached to their educational institutions and inclined to support educational
initiatives that are close to their hearts. Furthermore, strategic investments can help acquire essential
resources to enhance French language educational programs.

Alumni crowdfunding is a dynamic fundraising mechanism that harnesses the collective power
of an institution's graduates. It is a testament to the enduring connection that individuals maintain
with their alma mater (Cho et al., 2019). This funding method enables alumni to actively support their
educational institution, whether it be a university, college, or school, by contributing to specific
projects, academic initiatives, scholarships, or even more general institutional needs. It offers a
platform for graduates to express their gratitude for the education they received while
simultaneously giving back to ensure that future generations of students can benefit from the same
enriching experiences (Bongini et al., 2023). Alumni can choose to support areas that resonate with
them personally, whether it's bolstering academic departments, enhancing campus facilities, or
creating opportunities for deserving students (Wiranto & Slameto, 2021). The rise of online
crowdfunding platforms has made this approach even more accessible and efficient. It provides a
centralized space where alumni can learn about ongoing initiatives and donate with ease
(Konhéusner et al., 2021; Meer, 2014). Additionally, social media and digital communication enable
educational institutions to reach out to their alumni base effectively, keeping them informed about
campaigns and updates (Xu et al., 2014). Alumni crowdfunding not only provides financial support
but also fosters a sense of community and involvement. It strengthens the bond between graduates
and their institution, creating a network of individuals who share a common interest in nurturing the
strategic educational legacy they are a part of.

Strategic investments in the realm of French language education are a deliberate allocation of
financial resources aimed at achieving predefined strategic objectives. These investments are a means
to enhance the quality and effectiveness of French language programs (Zhang, 2020; Makumane &
Ngcobo, 2018). They can manifest in various forms, each tailored to address specific needs and
opportunities within the educational landscape. One avenue for strategic investments is the
acquisition of cutting-edge educational materials (Niederdeppe et al., 2021). Up-to-date textbooks,
digital resources, and language learning software can greatly enrich the learning experience, keeping
curricula relevant and engaging. Additionally, investments can be channeled into the development
of innovative curricula that align with evolving educational standards and cater to the diverse needs
of students. Infrastructure improvement is another facet of strategic investments (Eze et al., 2020).
This may encompass the creation of state-of-the-art language labs, multimedia classrooms, or the
enhancement of existing facilities to provide an optimal environment for language acquisition.
Faculty training and professional development are also areas where strategic investments can yield
substantial returns (Bergmark, 2023; Erdogan, 2019). Equipping educators with the latest pedagogical
techniques and linguistic proficiency ensures that students receive high-quality instruction. Strategic
investments in French language education are not only about allocating financial resources but also
about shaping the future of language programs, fostering excellence, and providing students with a
competitive edge in our increasingly globalized world.

French language education is an evolving discipline, characterized by diverse and evolving
needs. Access to sufficient financial resources is crucial to ensure that French language educational
programs remain relevant and of high quality. Alumni crowdfunding and strategic investments offer
innovative means to address these needs by mobilizing the educational community and targeting
investments strategically. By evaluating the effectiveness of these funding mechanisms, this study
will contribute to the enhancement of French language education by identifying effective approaches
to address financial challenges. This research is particularly relevant given the increasing importance
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of the French language in the international context, the diversity of French language learners and
educators, and the varying educational needs.

2. Overview of Funding Challenges in French Language Education

French language education is globally esteemed, yet it often grapples with a range of funding
challenges that hinder its expansion and quality enhancement. As one of the most spoken and studied
languages across the world, French plays a vital role in international diplomacy, trade, culture, and
education (Kormos & Prefontaine, 2017, Usman & Ab-Rahman, 2023). However, these funding
challenges as captured in Figure 1 can jeopardize the accessibility, quality, and sustainability of
French language education programs. One of the primary funding challenges in French language
education is the limited financial support provided by government institutions. In many countries
including Nigeria, educational budgets are constrained, and language often face reduced allocations
(Sinuany-Stern, 2021). This can result in insufficient resources for developing and maintaining
effective French language programs at various educational levels, from primary and secondary
schools to higher education.
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Resource
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Figure 1. Overview of Funding Challenges in French Language Education.

The procurement of up-to-date and relevant educational materials is a persistent issue in French
language education. Textbooks, audiovisual resources, and language learning software can be
expensive, particularly for schools and institutions with limited budgets (Wagner, 2015). Educators
often have to rely on outdated or inadequate materials, which can hinder the effectiveness of their
teaching. Another significant challenge is the scarcity of well-qualified instructors (Jacob & Samuel,
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2020). Teaching a foreign language like French requires educators with strong linguistic skills and
cultural understanding. However, hiring proficient teachers can be costly, and many institutions
struggle to attract and retain qualified language educators (Merchant et al., 2023). As a result,
students may not receive the quality instruction necessary to become proficient in French.

Incorporating technology into language education, such as language labs, multimedia resources,
and e-learning platforms, can be costly. Educational institutions must invest in the infrastructure and
technology needed to provide effective language learning experiences (Pazilah et al., 2019). Smaller
institutions or those with limited financial resources may find it challenging to make these
investments, leaving students with less engaging and interactive learning environments. Funding
challenges can lead to declining enrollments in French language programs (Tabiri et al., 2022). When
resources are insufficient, educational institutions may reduce the number of courses or even
eliminate French language programs altogether (Nagy, 2021). This reduction in opportunities to learn
French can deter potential students from enrolling in such programs, resulting in a vicious cycle of
declining enrollments and reduced funding.

Extracurricular activities, such as language clubs, cultural events, and study abroad programs,
are essential for enhancing language skills and fostering cultural appreciation. Unfortunately, these
activities often require additional funding that educational institutions cannot afford (Coulangeon,
2018). As a result, students miss out on valuable opportunities to practice their French language skills
in real-world contexts. Resource allocation is another challenge in French language education.
Institutions must make difficult decisions about where to allocate limited funding, and French
language programs may not always be prioritized (Makarova & Reva, 2017). This can lead to the
underfunding of essential aspects, such as teacher training, curriculum development, and program
expansion. Inequities in access to French language education can also arise from funding challenges.
Students in economically disadvantaged areas or underserved communities may have limited access
to quality French language programs, leading to disparities in language proficiency and educational
opportunities (Zhabo et al., 2017).

French language education is essential for fostering global competence, which includes cultural
understanding and the ability to communicate across borders. Funding challenges can impede the
development of globally competent citizens, limiting their capacity to participate in international
exchanges, diplomacy, and business (Ryan & Sinay, 2020). French language education is a key
component of international collaboration and partnerships. It facilitates cross-cultural understanding
and cooperation. However, funding challenges can reduce opportunities for collaborative initiatives,
such as student exchanges and joint research projects, limiting the potential for international
cooperation.

3. The strategic provisions of alumni engagements

French language education plays a critical role in fostering cultural exchange, diplomacy, and
international communication. However, it frequently encounters significant funding challenges that
impede its accessibility and quality. In this context, alumni engagement emerges as a powerful and
innovative solution to alleviate these funding challenges (Walton, 2015; Jackson, 2019). Engaging
alumni in the support of French language education can have a transformative impact on program
sustainability, quality, and reach (Koua, 2013). One of the most direct ways in which alumni
engagement alleviates funding challenges is through financial support. Alumni, who have benefited
from French language education, are often willing to contribute financially to their alma mater to
support language programs. These contributions can take various forms, including one-time
donations, endowments, scholarships, and grants (Tournes & Scott-Smith, 2017). Alumni financial
support can significantly enhance the resources available for French language education, allowing
institutions to invest in updated materials, technology, and infrastructure.

Alumni often maintain extensive networks and connections in their professional and personal
lives. These networks can be leveraged to benefit French language education. Engaging alumni can
provide access to potential partners, sponsors, and donors who can contribute not only financially
but also through in-kind donations or resources (Bridgstock et al., 2019). Additionally, alumni can
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help educational institutions forge partnerships with organizations interested in promoting French
language education. Alumni often possess valuable expertise and experience that can benefit current
students (Markovska & Kabaivanov, 2017). They can serve as mentors, guest lecturers, or adjunct
instructors, enriching the educational experience. Their real-world insights and professional
guidance can offer students a more comprehensive understanding of the practical applications of the
French language, making their education more relevant and valuable (Harker et al., 2016).

Alumni can be strong advocates for French language education. Their personal and professional
successes can serve as testimonials to the importance of learning the language. Alumni can advocate
for the preservation and expansion of French language programs, raising awareness among
policymakers, educational institutions, and the public. Their advocacy can be instrumental in
securing government support and funding for French language education (Garvey & Drezner, 2013).
French language education is not limited to linguistic skills but also encompasses cultural
appreciation. Engaging alumni who have an affinity for French culture can lead to the organization
of cultural events, exchanges, and programs (McAlexander et al., 2016). These activities enrich the
educational experience and foster a deeper understanding of French culture, history, and society.

Figure 2. The strategic provisions of alumni engagements.

Engaging alumni in supporting French language education can enhance alumni relations. When
alumni feel that their contributions are valued and make a tangible impact, they are more likely to
remain engaged with their alma mater. This engagement can extend beyond financial support to
participation in alumni associations, reunions, and other events that promote a sense of community
and belonging (Nisar et al., 2023). Alumni engagement in funding French language education can
help foster a culture of giving within educational institutions. When alumni witness the positive
outcomes of their contributions, they are more likely to continue giving and encourage their peers to
do the same (Atiyeh et al., 2023). This culture of giving can have a lasting impact on the financial
sustainability of French language programs.

Engaging alumni allows educational institutions to tap into the specific interests and concerns
of former students. Alumni can provide valuable insights into the kind of support and resources that
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would be most beneficial for French language education. This feedback can lead to the development
of tailored solutions that address the unique needs and challenges faced by language programs
(Gardner & Pierce, 2022). Alumni crowdfunding has emerged as a powerful tool to mobilize financial
support for educational programs. Educational institutions can organize crowdfunding campaigns
targeted at alumni, encouraging them to contribute to specific French language education projects.
These campaigns can be highly effective in raising funds for materials, technology, extracurricular
activities, and student scholarships (Jackson & Bridgstock, 2021). The engagement of alumni in
French language education contributes to program enhancement. With increased funding, access to
resources, and support for extracurricular activities, language programs can be enriched, offering
students a more comprehensive and engaging learning experience. This enhanced quality not only
attracts more students but also retains their interest and commitment.

4. The role of strategic investments

Strategic investments offer a promising solution to alleviate these funding constraints and
ensure the sustainability and growth of French language education. Strategic investments as shown
in Figure 3 in infrastructure development can have a profound impact on French language education.
Educational institutions can allocate funds to create state-of-the-art language labs, multimedia
resources, and e-learning platforms. These investments provide students with more interactive and
engaging learning environments, enhancing their language acquisition and cultural understanding
(Adetula et al., 2017). The modernization of infrastructure not only benefits students but also attracts
more enrollees, which can generate additional revenue for language programs. Investing in faculty
development and training is essential for ensuring high-quality French language education. Strategic
investments can be directed toward providing instructors with opportunities for professional
growth, language proficiency enhancement, and teaching methodology refinement (Ogunode et al.,
2023). This not only enhances the quality of instruction but also aids in retaining qualified educators,
ultimately benefiting students.

Strategic investments can support curriculum enhancement in French language education.
Funds can be directed towards updating and diversifying course offerings, integrating cultural
components, and incorporating the latest pedagogical approaches. An enriched curriculum not only
attracts more students but also equips them with the skills and knowledge needed for effective
language communication and cultural appreciation (Olibie et al., 2015). Investing in scholarships and
financial aid is a powerful means of ensuring accessibility to French language education. These
investments can be targeted at students with financial constraints, enabling them to pursue language
studies without the burden of high tuition costs (Ifionu & Nteegah, 2013). By making language
education more affordable, institutions can attract a broader and more diverse student population.
Strategic investments can foster research and development in French language education. Funds can
be allocated for research projects, the creation of innovative teaching materials, and the development
of language assessment tools (Ogunode et al.,, 2023). These investments can contribute to the
advancement of language education, ensuring that programs remain up-to-date and effective.

N/ N\ N\
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Figure 3. The role of strategic investments in alleviating funding challenges in French language
education.

Investing in extracurricular activities is a crucial aspect of French language education. Language
clubs, cultural events, study abroad programs, and exchange opportunities can enhance language
skills and deepen cultural appreciation. Strategic investments can support these activities, making
them more accessible to students and enriching their educational experience (Bello, 2020; Ololube,
2016). In today's digital age, strategic investments in digital learning resources are imperative. These
investments can fund the development of interactive online courses, mobile apps, and digital libraries
focused on French language and culture. Such resources expand the reach of French language
education to remote and underserved areas while providing a flexible learning environment for
students. Investments in outreach and promotion are essential for expanding the reach of French
language education. These funds can be allocated to marketing campaigns, informational materials,
and events that raise awareness about the importance of French language education. Strategic
investments in promotion can result in increased enrollments and interest in language programs (Li
& Chu, 2023).

Strategic investments can facilitate partnerships between educational institutions and industries
interested in promoting French language education. These partnerships can provide financial
support, internships, and job placement opportunities for students, increasing the attractiveness of
language programs. Collaborations with industries can also lead to customized training programs
that align with the skills and knowledge needed in the job market (Chen et al., 2020). Strategic
investments play a crucial role in ensuring the long-term sustainability of French language education.
By allocating resources to strategic initiatives, educational institutions can create a stable and
financially sustainable environment for language programs (Hauge et al., 2018; Chavez-Moreno,
2021). These investments may include endowments, trust funds, and other long-term financial
planning measures that secure the future of language education.

5. Synergy of alumni crowdfunding and investments

The synergy between alumni crowdfunding and strategic investments lies in their ability to
complement each other. Alumni crowdfunding primarily focuses on immediate financial
contributions, often supporting short-term needs and projects. These donations provide essential
resources for day-to-day operations, scholarships, extracurricular activities, and student support
(Yasar, 2021). On the other hand, strategic investments encompass both financial and non-financial
contributions. While they provide funding for program enhancements and long-term sustainability,
they also offer opportunities for alumni engagement beyond financial giving (Rashid et al., 2020).
Alumni can participate in curriculum development, serve as mentors, or contribute their expertise to
faculty training and research initiatives (Cholakova & Clarysse, 2015). This multifaceted engagement
fosters a deeper connection between alumni and their alma mater, amplifying the impact of their
support.

The synergy of alumni crowdfunding and strategic investments offers several key benefits for
French language education as capture in Figure 4. By combining crowdfunding and strategic
investments, educational institutions diversify their funding sources. This diversification reduces the
program's vulnerability to economic fluctuations and funding cuts. Strategic investments contribute
to the enhancement of program quality, making language education more attractive to current and
prospective students (Colasanti et al., 2018). This, in turn, drives increased enrollments. The
combination of both approaches ensures long-term sustainability. Alumni crowdfunding addresses
immediate needs, while strategic investments create a stable financial environment for the future.
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Figure 4. The Synergy of Alumni Crowdfunding and Investments in Alleviating the Funding
Challenges in French Language Education.

The synergy fosters meaningful alumni engagement, making former students’ active
contributors to program development and success. Their involvement goes beyond financial giving,
adding a valuable dimension to French language education. The synergy approach allows
institutions to adapt to changing circumstances and seize opportunities as they arise (Shneor et al.,
2020). For example, when alumni crowdfunding campaigns gain momentum, the funds raised can
be strategically invested to amplify their impact.

6. Challenges of Alumni crowdfunding and investments in in French language education

Alumni crowdfunding and strategic investments offer promising solutions to alleviate funding
challenges in French language education. However, while these approaches have the potential to
bring significant benefits, they also come with a set of challenges and concerns that educational
institutions and alumni must address. One of the primary challenges of alumni crowdfunding is
ensuring active alumni engagement and participation.

Many alumni may not be aware of or engaged with their alma mater's language programs,
making it challenging to mobilize their support. Moreover, alumni giving trends vary widely among
generations, with older alumni often being more financially supportive than younger generations
(Chao et al., 2020). This generational divide raises concerns about the sustainability of crowdfunding
campaigns, especially if younger alumni do not actively participate. Strategic investments, on the
other hand, depend on the willingness of educational institutions to allocate resources to language
programs. This allocation may compete with other academic priorities, and the availability of such
resources can be limited, particularly in times of economic constraints. To address these challenges,
educational institutions need to implement effective alumni engagement strategies that connect with
alumni of all generations (Arslanov et al., 2021). They should also emphasize the importance of
language education and its role in cultural understanding and global communication.

Alumni crowdfunding is an excellent means of raising funds for specific projects, scholarships,
or short-term needs. However, it may not provide a sustainable solution for the long-term financial
stability of language programs. Crowdfunding campaigns are often project-based, and it can be
challenging to maintain a consistent stream of donations to support ongoing program expenses,
faculty salaries, and infrastructure maintenance (Madeo, 2021). Strategic investments can help
address long-term financial sustainability concerns by providing resources for the infrastructure,
faculty development, and program enhancements. However, access to these investments may be
subject to the shifting priorities of educational institutions or government funding. The sustainability
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of strategic investments depends on the continued commitment of institutions and partners to
language education. To mitigate these concerns, educational institutions should use alumni
crowdfunding as a complementary source of funds to cover specific needs, while emphasizing the
importance of long-term financial planning and strategic investments in their language programs.

Financial
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Figure 5. Challenges and Concerns of Alumni Crowdfunding and Investments in Alleviating Funding
Challenges in French Language Education.

Alumni crowdfunding campaigns can be highly successful, but there is a risk of alumni
crowdfunding fatigue. When alumni are continuously approached for donations, they may become
less responsive over time. Multiple fundraising campaigns can lead to donor fatigue, potentially
reducing the effectiveness of future crowdfunding initiatives. Concerns about overburdening alumni
with requests for financial support need to be carefully managed. Educational institutions should
strive to maintain a balance between fundraising efforts, ensuring that they do not overwhelm alumni
with constant solicitations. Effective communication and a focus on the impact of donations can help
prevent donor fatigue (Olsacher et al., 2023). Strategic investments can have a substantial impact on
language education, but there is a concern about the diversification of investments. Institutions may
focus their strategic investments on other academic areas, neglecting language programs or
redirecting funds to more visible disciplines. This diversion of resources can pose a threat to language
education, potentially limiting its growth and quality. To address this concern, language education
advocates should advocate for the importance of language programs in fostering cultural
understanding, international diplomacy, and global communication. Educational institutions should
recognize the essential role of language education and allocate resources accordingly.

Both alumni crowdfunding and strategic investments raise concerns about impact evaluation.
Donors want to see the tangible results of their contributions, and it can be challenging to measure
the impact of financial support on language education accurately. Quantifying the influence of
alumni crowdfunding and strategic investments on student outcomes, program quality, and cultural
appreciation is a complex task (Rossolini et al., 2021). Educational institutions should implement
robust impact evaluation mechanisms to assess the effectiveness of alumni crowdfunding and
strategic investments. They should provide donors with transparent and measurable results,
demonstrating the value of their contributions. Alumni who contribute to crowdfunding campaigns
and strategic investments may have expectations regarding the use of their donations (Wang et al.,
2022). Concerns can arise when donors expect a high level of influence over program decisions or
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when their contributions are earmarked for specific purposes. Balancing donor expectations with the
educational institution's academic freedom and decision-making processes can be a challenge. To
manage these concerns, educational institutions should maintain open communication with alumni
donors. They should provide a clear understanding of how contributions will be used and ensure
that donors' expectations align with the institution's academic goals and priorities.

7. Policy and Institutional Guidance

Effective funding for French language education is contingent on clear policy and institutional
guidance. To overcome the funding challenges faced by these programs, a comprehensive approach
is necessary. Educational institutions must craft a well-defined strategic plan for their French
language programs. This plan should outline objectives, funding targets, and the strategies to be
employed. Additionally, strong governance structures need to be in place to oversee the
implementation of this plan and ensure accountability. Institutions should develop policies that
encourage active alumni participation in fundraising efforts (Drezner, 2010). These policies should
specify how alumni can contribute, channels of communication, and the recognition or incentives
they can expect. Transparency is essential in fundraising. Guidelines must be established to inform
donors about how their contributions will be used. Accountability mechanisms should be in place to
track and report on fund allocation.

A

Alumni \
Engagement
Policies

A

Ethical

Fundraising
Practices

Figure 6. Policy and institutional guidance for successful alumni crowdfunding and effective strategic
investments.

To mitigate risks related to overreliance on specific funding channels, institutions should
diversify their sources of income. This may involve seeking grants, forming partnerships, and seeking
government support for French language programs. Those involved in fundraising efforts should be
adequately trained to effectively engage alumni and manage investments (Reid et al., 2020). It's
essential that they understand the importance of these initiatives and have the necessary skills to
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execute them. Establishing endowment funds provides a stable source of income. Policies and
guidelines are necessary for creating and managing endowments, including rules for fund utilization
and principal protection (Stensaker et al., 2017). Clear policies should be in place to measure and
report the impact of fundraising initiatives. This includes evaluating the effectiveness of strategic
investments and the outcomes achieved through alumni crowdfunding.

Educational institutions should promote collaboration and coordination between various
stakeholders and departments involved in fundraising (Bozoglu, 2016). This ensures a unified
approach and maximizes the benefits of alumni crowdfunding and strategic investments. Policies
and guidelines must emphasize the importance of ethical fundraising practices. Institutions should
adhere to ethical standards, including donor privacy, non-discrimination, and responsible financial
management. Institutions should adopt a long-term perspective in their fundraising policies (Chan,
2023). French language programs require sustained support, and policies should reflect this by
focusing on continuous engagement and impact. Policies should outline how donors will be
recognized and stewarded. Expressing gratitude and appreciation is a powerful tool for donor
retention. Clear guidelines for naming opportunities, donor recognition events, and ongoing
communication are essential. While the aim is smooth fundraising, institutions should have
contingency plans in place for crisis management. These plans should address potential setbacks or
unforeseen challenges.

8. Practical Recommendations for Successful Alumni Crowdfunding and Effective Strategic
Investments

In addressing funding challenges in French language education, educational institutions can
adopt a holistic approach that combines the power of alumni crowdfunding and strategic
investments. Successful alumni crowdfunding campaigns rely on early alumni engagement,
compelling messaging, segmentation, tangible incentives, social media utilization, regular updates,
and transparent goals. These campaigns should also avoid donor fatigue and ensure clear
communication of their objectives. For strategic investments, institutions should develop a
comprehensive long-term plan, involve stakeholders, diversify funding sources, and create
endowments for program stability. Investments can focus on faculty development, infrastructure,
technology, and robust impact measurement to ensure program effectiveness.

The synergy between alumni crowdfunding and strategic investments offers a comprehensive
strategy for funding French language education. Coordinated campaigns can address immediate
needs while supporting long-term enhancements. Engaging alumni in decision-making processes
and maintaining transparency are essential. The feedback loop and recognition of donors and
partners contribute to the synergy's success. Continuous assessment ensures ongoing improvement.
By adopting these recommendations, educational institutions can overcome funding challenges,
maintain alumni connections, and elevate the quality of French language education.

9. Implications for French Language Education

The combination of alumni crowdfunding and strategic investments in French language
education carries significant implications for the sustainability and quality of these programs. It
addresses funding challenges, fosters alumni engagement, and has broader consequences for
education and workforce readiness. First and foremost, this synergy enhances the financial
sustainability of French language education. Alumni crowdfunding campaigns provide immediate
support for pressing needs, while strategic investments ensure long-term stability. This financial
security allows institutions to maintain and enhance their French language programs, attracting more
students and elevating program quality. Furthermore, this approach encourages deeper alumni
engagement. Alumni actively participate in crowdfunding campaigns and contribute to the strategic
investments that underpin the program's growth. They become integral to the success and
sustainability of French language education, strengthening their connection with their alma mater.

Beyond these immediate implications, the impact extends to the broader educational landscape.
Successful fundraising strategies set an example for other academic disciplines, potentially
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revolutionizing how institutions approach their funding challenges (Warwick, 2023). French
language education's role in fostering cultural understanding and global competence is also
highlighted. It prepares students for a globalized world, contributing to a more globally competent
workforce. Proficiency in French positions graduates for success in international careers. Lastly, this
approach leaves a lasting alumni legacy. Contributors not only provide financial support but also
ensure that future generations have access to the same educational opportunities, perpetuating the
program's excellence.

10. Conclusion

In conclusion, this study examined the multifaceted realm of French language education,
addressing the formidable funding challenges it encounters. By employing a comprehensive
approach that merges alumni crowdfunding with strategic investments, this research has unearthed
a wealth of insights and practical recommendations. The implications of this approach are profound.
The financial sustainability of French language education is bolstered, ensuring its continuity and
growth. Alumni engagement takes center stage as they become active participants in supporting their
alma mater, strengthening their connection with the institution. This synergy is not confined to the
boundaries of French language education alone; it radiates its impact across the broader educational
landscape. As a model of effective fundraising strategies, it has the potential to revolutionize how
academic disciplines approach their funding challenges.

The role of French language education in fostering cultural understanding and global
competence is accentuated. Graduates are equipped with essential skills to navigate a globalized
world, fortifying their readiness for international careers. Furthermore, the involvement of alumni in
this funding approach leaves a lasting legacy. Their contributions extend beyond financial support,
ensuring that future generations benefit from the same educational opportunities. This study
underscores the importance of embracing innovative and holistic solutions to address the financial
hurdles that threaten the vitality of educational programs. It stands as a testament to the power of
collaboration and creativity in overcoming challenges. French language education, as one facet of the
larger educational tapestry, remains a vital component of linguistic diversity and cultural exchange.
Its sustainability and growth echo the enduring commitment to providing students with the tools
they need to thrive in an interconnected world.

References

1. Adetula, D., Adesina, K., Owolabi, F. O. L. A. S. H. A. D. E., & Stephen, O. (2017). Investment in education
for the Nigerian economic development. Journal of Internet Banking and Commerce, 22(1).

2. Arslanov, S., Abdulaeva, Z., & Daitova, A. (2021, March). Development of Crowd Investments in the
Region: Opportunities and Challenges. In VIII International Scientific and Practical Conference’Current
problems of social and labour relations’(ISPC-CPSLR 2020) (pp. 81-85). Atlantis Press.

3. Atiyeh, H. M., Nabolsi, M. M., Akhu-Zaheya, L. M., Khrais, H., Alsadi, M., & Nashwan, A. J. (2023).
Evaluation of a Nursing Doctoral Program from the Perspective of Students, Alumni, and Faculty: A
Quality-Oriented Approach. International Journal of Africa Nursing Sciences, 100622.

4. Bello, I. (2020). Sustainable development goals (SDGs) for education in Nigeria: An examination of Etisalat
corporate social responsibility in Nigeria’s post-basic education sector. International Journal of Lifelong
Education, 39(5-6), 562-575.

5. Bergmark, U. (2023). Teachers” professional learning when building a research-based education: context-
specific, collaborative and teacher-driven professional development. Professional Development in Education,
49(2), 210-224.

6. Bongini, P., Di Pace, L., Pedrazzoli, A., & Rossolini, M. (2023). Funding university-born projects and
developing research crowdfunding ecosystem: The case of BiUniCrowd in Italy. In Crowdfunding in Higher
Education Institutions: Theory and Best Practices (pp. 109-123). Cham: Springer International Publishing.

7. Bozoglu, J. (2016). Collaboration and coordination learning modules for BIM education. J. Inf. Technol.
Constr., 21, 152-163.

8. Bridgstock, R, Jackson, D., Lloyd, K., & Tofa, M. (2019). Social connectedness and graduate employability:
Exploring the professional networks of graduates from business and creative industries. Higher education
and the future of graduate employability: A Connectedness learning approach, 70-89.


https://doi.org/10.20944/preprints202311.1747.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 28 November 2023 doi:10.20944/preprints202311.1747.v1

13

9. Chan, C. K. Y. (2023). A comprehensive Al policy education framework for university teaching and
learning. International Journal of Educational Technology in Higher Education, 20(1), 1-25.

10. Chao, E. ]., Serwaah, P., Baah-Peprah, P., & Shneor, R. (2020). Crowdfunding in Africa: Opportunities and
challenges. Advances in Crowdfunding: Research and Practice, 319-339.

11. Chavez-Moreno, L. C. (2021). Dual language as white property: Examining a secondary bilingual-education
program and Latinx equity. American Educational Research Journal, 58(6), 1107-1141.

12. Chen, K., Lu, W., & Wanyg, J. (2020). University—industry collaboration for BIM education: Lessons learned
from a case study. Industry and Higher Education, 34(6), 401-409.

13. Cho, M., Lemon, L.L., Levenshus, A.B., & Childers, C.C. (2019). Current students as university donors?:
determinants in college students' intentions to donate and share information about university
crowdfunding efforts. International Review on Public and Nonprofit Marketing , 16 , 23-41.

14. Cholakova, M., & Clarysse, B. (2015). Does the possibility to make equity investments in crowdfunding
projects crowd out reward-based investments?. Entrepreneurship theory and practice, 39(1), 145-172.

15. Colasanti, N., Frondizi, R., & Meneguzzo, M. (2018). Higher education and stakeholders’ donations:
successful civic crowdfunding in an Italian university. Public Money & Management, 38(4), 281-288.

16. Coulangeon, P. (2018). The impact of participation in extracurricular activities on school achievement of
French middle school students: Human capital and cultural capital revisited. Social Forces, 97(1), 55-90.

17. Drezner, N. D. (2010). Private Black colleges” encouragement of student giving and volunteerism: An
examination of prosocial behavior development. International Journal of Educational Advancement, 10, 126-
147.

18. Durkheim, E. (2013). The evolution of educational thought: Lectures on the formation and development of secondary
education in France (Vol. 2). Routledge.

19. Erdogan, V. (2019). Integrating 4C skills of 21st century into 4 language skills in EFL classes. International
Journal of Education and Research, 7(11), 113-124.

20. Eze, K. O., Ugwuanyi, C. S., & Okeke, C. I. (2020). Extent of the upper basic education French language
curriculum content-delivery with technologies in Nigerian secondary schools. International Journal of
Mechanical and Production Engineering Research and Development (IJMPERD), 10(4), 311-318.

21. Gardner, D. G., & Pierce, J. L. (2022). The Psychology of Financial Giving: Values Congruence and
Normative Organizational Commitment as Predictors of Alumni Monetary Donations to Higher
Education. Societies, 12(4), 118.

22. Garvey, ]J. C.,, & Drezner, N. D. (2013). Advancement staff and alumni advocates: Cultivating LGBTQ
alumni by promoting individual and community uplift. Journal of Diversity in Higher Education, 6(3), 199.

23. Harker, M. ]J., Caemmerer, B., & Hynes, N. (2016). Management education by the French Grandes Ecoles
de Commerce: Past, present, and an uncertain future. Academy of Management Learning & Education, 15(3),
549-568.

24. Hauge, E. S., Pinheiro, R. M., & Zyzak, B. (2018). Knowledge bases and regional development:
collaborations between higher education and cultural creative industries. International Journal of Cultural
Policy, 24(4), 485-503.

25. Ifionu, E. P., & Nteegah, A. (2013). Investment in education and economic growth in Nigeria: 1981-2012.
West African Journal of Industrial and Academic Research, 9(1), 155-172.

26. Jackson, D., & Bridgstock, R. (2021). What actually works to enhance graduate employability? The relative
value of curricular, co-curricular, and extra-curricular learning and paid work. Higher Education, 81(4), 723-
739.

27. Jackson, J. (2019). Introducing language and intercultural communication. Routledge.

28. Jacob, O.N., & Samuel, A. (2020). Educational policy in Nigerian: Challenges of Implementation and Ways
Forward. Middle European Scientific Bulletin, 4, 1-9.

29. Julian, G. (2020). What are the most spoken languages in the world. Retrieved May, 31(2020), 38.

30. Konhausner, P., Shang, B., & Dabija, D. C. (2021). Application of the 4Es in online crowdfunding platforms:
a comparative perspective of Germany and China. Journal of Risk and Financial Management, 14(2), 49.

31. Kormos, J., & Prefontaine, Y. (2017). Affective factors influencing fluent performance: French learners'
evaluations of second language speech tasks. Language Teaching Research , 21 (6), 699-716.

32. Koua, V. (2013). The internet in French language teaching and learning: Positive and negative impacts.
Theory and Practice in Language Studies, 3(4), 564.

33. Lams, L. (2016). China: Economic magnet or rival? Framing of China in the Dutch-and French-language
elite press in Belgium and the Netherlands. International Communication Gazette, 78(1-2), 137-156.

34. Li, Z., & Chu, Y. (2023). Is hierarchical education investment synergistic? Evidence from China’s investment
in general and advanced education. Journal of the Knowledge Economy, 14(2), 1522-1537.

35. Madeo, E. (2021). The Role of Crowdfunding for New Funding Challenges in Public Universities: An Italian
Case Study. Journal of Education for Sustainable Development, 15(2), 186-205.


https://doi.org/10.20944/preprints202311.1747.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 28 November 2023 doi:10.20944/preprints202311.1747.v1

14

36. Mady, C., & Muhling, S. (2017). Instructional Supports for Students with Special Education Needs in French
as a Second Language Education: A Review of Canadian Empirical Literature. Journal of Education and
Learning, 6(3), 14-22.

37. Makarova, V., & Reva, A. (2017). Perceived impact of extra-curricular activities on foreign language
learning in Canadian and Russian university contexts. Apples: Journal of Applied Language Studies, 11.

38. Makumane, M. A., & Ngcobo, S. (2018). The socio-economic value of French language education in Lesotho:
The learners’ voices. South African Journal of African Languages, 38(2), 167-175.

39. Markovska, V., & Kabaivanov, S. (2017). Improving alumni network efficiency with machine learning.
Trakia Journal of Sciences, 15(1), 115-119.

40. McAlexander, ]. H., Koenig, H. F., & DuFault, B. (2016). Millennials and boomers: Increasing alumni affinity
and intent to give by target market segmentation. International Journal of Nonprofit and voluntary sector
marketing, 21(2), 82-95.

41. Meer, J. (2014). Effects of the price of charitable giving: Evidence from an online crowdfunding platform.
Journal of Economic Behavior & Organization, 103, 113-124.

42. Merchant, S., Jack, D., & Hermans-Nymark, L. (2023). School Districts” Assessment of the French Language
Proficiency of Prospective FSL Teachers. Canadian Journal of Educational Administration and Policy, (202), 128-
140.

43. Nagy, T. (2021). Using technology for foreign language learning: The teacher’s role. Central European Journal
of Educational Research, 3(2), 23-28.

44. Niederdeppe, J., Winett, L. B.,, Xu, Y., Fowler, E. F., & Gollust, S. E. (2021). Evidence-based message
strategies to increase public support for state investment in early childhood education: results from a
longitudinal panel experiment. The Milbank Quarterly, 99(4), 1088-1131.

45. Nisar, N., Nasruddin, E., & Goh, Y. N. (2023). Strategizing alumni to encounter financial sustainability
issue: insights from public higher education institutions of Pakistan. Journal of Applied Research in Higher
Education, 15(2), 509-520.

46. Nosirova, D. M. (2021). PECULIARITIES OF LETTERS IN FRENCH AND UZBEK LANGUAGES. Scientific
progress, 2(8), 752-755.

47. Ogunode, N. J.,, Attah, G., & Ebute, J. (2023). Investment in Education in Nigeria: Barriers and Way
Forward. European Journal of Higher Education and Academic Advancement, 1(2), 71-81.

48. Ogunode, N. J., Onyekachi, M. C., & Ayoko, V. O. (2023). Investment in University Education in Nigeria:
Obstacles and Possible Solutions. Central Asian Journal of Innovations on Tourism Management and Finance,
4(2), 59-66.

49. Olibie, E. I, Agu, N. N., & Uzoechina, G. O. (2015). Characteristics of Post Graduate Education Research
Mentoring in Universities in Nigeria: Curricular Enhancement Strategies. Journal of Curriculum and
Teaching, 4(1), 156-166.

50. Ololube, N. P. (2016). Education fund misappropriation and mismanagement and the provision of quality
higher education in Nigeria. International Journal of Scientific Research in Education, 9(4), 333-349.

51. Olsacher, A., Bade, C., Ehlers, J., & Fehring, L. (2023). How to effectively communicate health information
on social media depending on the audience's personality traits: An experimental study in the context of
organ donation in Germany. Social Science & Medicine, 335, 116226.

52. Pazilah, F. N. P., Hashim, H., & Yunus, M. M. (2019). Using technology in ESL classroom: Highlights and
challenges. Creative Education, 10(12), 3205.

53. Pennycook, A. (2010). Popular cultures, popular languages, and global identities. The handbook of language
and globalization, 592-607.

54. Rashid, M. A,, Deo, K,, Prasad, D., Singh, K., Chand, S., & Assaf, M. (2020). TEduChain: A blockchain-based
platform for crowdfunding tertiary education. The Knowledge Engineering Review, 35, e27.

55. Reid, S., Muenzen, J., & Rezvanian, R. (2020). Value add: A finance case study on how to enhance student
learning experience through student managed investment fund and engaged alumni network. Journal of
International Education in Business, 13(1), 131-143.

56. Romaniuc, R., Dubois, D., Dimant, E., Lupusor, A., & Prohnitchi, V. (2022). Understanding cross-cultural
differences in peer reporting practices: evidence from tax evasion games in Moldova and France. Public
Choice, 190(1-2), 127-147.

57. Rossolini, M., Pedrazzoli, A., & Ronconi, A. (2021). Greening crowdfunding campaigns: an investigation of
message framing and effective communication strategies for funding success. International Journal of Bank
Marketing, 39(7), 1395-1419.

58. Rouabah, S. (2022). Multilingualism in Algeria: Educational policies, language practices and challenges.
Journal of the British Academy, 10(4), 21-40.

59. Ryan, T. G., & Sinay, E. (2020). A Canadian perspective: French language learning. International Journal of
Educational Reform, 29(4), 311-333.

60. Shneor, R., Zhao, L., & Flaten, B. T. (2020). Introduction: from fundamentals to advances in crowdfunding
research and practice. Advances in Crowdfunding: Research and Practice, 1-18.


https://doi.org/10.20944/preprints202311.1747.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 28 November 2023 doi:10.20944/preprints202311.1747.v1

15

61. Sinuany-Stern, Z. (2021). Models for Planning and Budgeting in Higher Education. Handbook of Operations
Research and Management Science in Higher Education, 263-299.

62. Stensaker, B., van der Vaart, R., Solbrekke, T. D., & Wittek, L. (2017). The expansion of academic
development: The challenges of organizational coordination and collaboration. Strengthening teaching and
learning in research universities: Strategies and initiatives for institutional change, 19-41.

63. Tabiri, M. O., Jones-Mensah, 1., Fenyi, D. A., & Asunka, S. (2022). Challenges of online learning of
English/French language in higher education in Ghana. Journal of Language and Linguistic Studies, 18(1), 207-
222.

64. Tabiri, M. O., Jones-Mensah, 1., Fenyi, D. A., & Asunka, S. (2022). Challenges of online learning of
English/French language in higher education in Ghana. Journal of Language and Linguistic Studies, 18(1), 207-
222.

65. Tournes, L., & Scott-Smith, G. (Eds.). (2017). Global exchanges: scholarships and transnational circulations in the
modern world. Berghahn books.

66. Usman, M., & Ab Rahman, A. (2023). Funding higher education through wagqf: a lesson from Malaysia.
International Journal of Ethics and Systems, 39(1), 107-125.

67. Wagner, J. L. (2015). Vocabulary, variation, and culture in American university textbooks of French (Doctoral
dissertation, University of South Australia).

68. Walton, W. (2015). National interests and cultural exchange in French and American educational travel,
1914-1970. Journal of Transatlantic Studies, 13(4), 344-357.

69. Wang, W.,, Xu, Y., Wu, Y. ]., & Goh, M. (2022). Linguistic information distortion on investment decision-
making in the crowdfunding market. Management Decision, 60(3), 648-672.

70. Warwick, M. (2023). The five strategies for fundraising success. In The Fundraising Reader (pp. 186-193).
Routledge.

71. Wiranto, R., & Slameto, S. (2021). Alumni satisfaction in terms of classroom infrastructure, lecturer
professionalism, and curriculum. Heliyon, 7(6).

72. Xu, A, Yang, X, Rao, H,, Fu, W. T,, Huang, S. W., & Bailey, B. P. (2014, April). Show me the money! An
analysis of project updates during crowdfunding campaigns. In Proceedings of the SIGCHI conference on
human factors in computing systems (pp. 591-600).

73. Yasar, B. (2021). The new investment landscape: Equity crowdfunding. Central Bank Review, 21(1), 1-16.

74. Zhabo, N., Avdonina, M., Plushikov, V., Notina, E., & Hairova, N. (2017). Organization of Extracurricular
Activities: Student Video" Little Black Dress" in Teaching French Language for Special Purposes. In
Proceedings of the 6th Annual International Conference Language, Literature & Linguistics (L3 2017),
Singapore/Singapore: Global Science & Technology Forum (GSTF) (pp. 297-299).

75. Zhang, X. (2020). English as First Foreign Language, French as Second Foreign Language in China: Policy
and Practice. Journal of Education and Human Development, 9(3), 79-87.

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those
of the individual author(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s)
disclaim responsibility for any injury to people or property resulting from any ideas, methods, instructions or
products referred to in the content.


https://doi.org/10.20944/preprints202311.1747.v1

