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Abstract: This study aims to determine the Implication of innovation, proactivity, risk-taking, artistic 

orientation, and financial literacy on creative economy businesses during the COVID-19 pandemic. 

This was conducted on 120 creative economy businessmen in Bandar Lampung City, which is a 

miniature of Indonesia with multiethnic cultures. The results showed innovation is not significant, but 

proactive attitude, artistic orientation, and financial literacy have a significant implication on the 

performance of creative economic businesses during the Covid-19 pandemic. 
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1. Introduction 

There are 64.18 million MSME units, where 98.68% are self-employed micro-
enterprises with a 61% GDP contribution in 2018, employment by 97%, and export by 
14.7%. Furthermore, 52% of MSMEs were included in the informal category. According 
to the study of MSME business recovery (National Development Planning Agency, 
2020), the challenges faced by these enterprises due to COVID-19 are financial and non-
financial problems, as well as Demand and Supply Shocks (Suripto, 2021). The 
pandemic has made the global economy experience a crisis, which is indicated by 
negative economic growth. This condition has an impact on the business world, both 
large, medium, and small scale enterprises. Therefore, to maintain continuity, medium, 
and small businesses should adapt to facing a pandemic through crisis or risk 

management (Jalali et al., 2020), (Gunarto et al., 2020), (Petrov & Petrova, 2021) 
(Supriyanto et al., 2021). Also, pandemic situations will cause a business crisis, which 
will threaten the enterprise, and consequently lead to a decline in performance, or even 
bankruptcy. 

Achievement of creative business performance is determined by entrepreneurial and 
artistic orientation, as well as financial literacy understanding (Rudy, 2019), (Sandberg, 
2019). The creative industry emphasizes more on creativity and irrationality, in contrast to 
the conventional, which emphasizes more on the marketing aspect (Fillis, 2002). Following 

the economic development, there has been a movement for marketing culture (Ellmeier, 
2003). Therefore, in other to survive, the creative industry should consider the business 
aspect by marketing the culture. In the creative industry, the existence of women 
businessmen is more creative than men who have dominant innovation aspects (Ruth 
Eikhof, 2017). Business performance in the creative industry is determined by innovative 
products, which are driven by a proactive market orientation (Huynh et al., 2019), (Riassy & 
Kristinae, 2021). Meanwhile, the achievement of creative industry performance is 
determined by market-oriented business aspects. Therefore, innovative products should be 
oriented towards market needs. The performance is determined by the government's role in 

encouraging an innovative culture in the small and medium enterprises sector (Hanifah et 
al., 2020). 
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The ability to take risks and innovations greatly determine the performance 

achievement of small and medium enterprises (S. H. Lee et al., 2016), (Jalali et al., 2020). 
Entrepreneurs will confront uncertain conditions, therefore they should be able to 
identify and calculate the possibility of not achieving their goals. When a business faces 
a crisis, an entrepreneur should have the courage to take risks. They need to be 
proactive and innovative to improve their business performances (B. R. Lee et al., 
2018), (Jalali et al., 2020). Therefore, performance achievement in a pandemic period is 
determined by the entrepreneur's ability to innovate and the courage to take risks. In 
addition, they should be proactive in seeking business opportunities when the 

environment is full of uncertainty. 

Based on previous studies, it can be concluded that the decline in business 
performance during the pandemic was caused by financial and non-financial problems, 
therefore an understanding of financial literacy is important to overcome these challenges. 

Also, pandemic conditions require entrepreneurs to always be proactive in looking for 
opportunities to improve their performances by being innovative. Every decision during a 
pandemic is full of uncertainty, therefore the entrepreneurs' attitude to bravely take risks is 
needed. Therefore, this study aims to analyze the implication of proactive attitudes, 
innovation, risk-taking, and creative orientation on business performance in the creative 
industry during a pandemic. The results are expected to become literature material related 
to performance achievement in the creative industry during a pandemic or similar 
conditions. This study is also expected to become literary material in solving the creative 
industry problems comprehensively related to achievement during a pandemic. This study 
consists of one introduction, two literature reviews, three methods, four results, and a 

discussion.  
 

2. Materials and Methods 

2.1. Research Method 

Entrepreneurship is a creative activity, hence, the creative economy shares some 
of the most important features of an entrepreneurial economy. This activity depends on 
the innovation, vision, and talent of writers, creators as well as artists. Also, 
development opportunities related to changes in cultural practices require thorough 
vigilance from creative economy stakeholders. Furthermore, the economy should face 

high demand uncertainty, because entrepreneurial and artistic creativity, as well as 
culture, are interrelated (Carayannis, 2020). Innovation can be defined as a business 
effort to find new products, services, and technological processes through a creative 
process to generate novel and experimental ideas (Lumpkin & Dess, 1996). Meanwhile, 
proactive can be defined as an effort to maintain business by looking for opportunities 
through the introduction of new brands or products, which can therefore win the 
competition when the business decrease or is in the maturity stage (Venkatraman, 
1989), (Ahman et al., 2021). The entrepreneur's ability in taking risks to implication 
their business performance (Linton, 2019). Also, unique cultural values will be attached 

to create products with competitive advantages. This places entrepreneurs with a high 
creative orientation ability to maintain their businesses (Purnomo & Purnomo, 2019). 
Moreover, financial literacy is the ability to make decisions related to means of 
obtaining and using money (Beal & Delpachitra, 2003). 

2.2. Research Type 

This is an explanative study using a quantitative approach. An explanative method 
according to Sugiono (2015) is a study that explains the causal relationship between the 
variables that implication the hypothesis. The main reason for choosing an explanative 
study is to propose a hypothesis that will explain the interactive or reciprocal 
relationship between variables and the extent to which these relationships implication 
each other. The quantitative approach was used because the data is manifested in the 

form of numbers and analyzed based on statistical analysis. This was conducted to 
show the implication of innovation, risk-taking, pro-active, artistic orientation, and 
financial literacy on the performance of small and medium enterprises in the Creative 
Economy sector at Bandar Lampung. 
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2.3. Sample 

According to Suripto (2020), the sample is part of the total and the characteristics 
possessed by the population. Suharsimi (2013) stated that the sample is part or 

representative of the population examined. In this study, the object was Creative MSE 
actors in Bandar Lampung. This location was chosen as the sample because the city is a 
miniature of Indonesia where all ethnic cultures can be found. The study sample was 
determined using as many as 120 creative SME actors. 

2.4. The Measurement Scale 

The Likert scale was used to measure respondents' attitudes with the classification 
of strongly agree, agree, quite agree, disagree, and strongly disagree, with the score 
scale at 5 to 1. 

Testing Results of Research Instruments 
Validity Test 

A validity test was used to determine the questionnaire validity in collecting data 
by considering the value of the Pearson correlation coefficient. It was carried out with 
the bivariate Pearson correlation value where the validity level can be measured by the 
coefficient value with a significance value. According to table 1, it was shown that every 
item of the instrument has a significance value of 0.000. Therefore, the instrument 
consisting of innovation, proactive, risk-taking, artistic, financial literacy, and 
performance variables is valid (Suripto,2021). 

Reliability Test 

A questionnaire is declared reliable when a person's response to a statement is 
consistent or stable over time. The reliability test in this study was determined using 
the Alpha formula carried out at the level = 0.05. The instrument can be said to be 
reliable when Cronbach's Alpha value is greater than 0.6. Meanwhile, according to table 

1, it was shown that the Cronbach's Alfa value of all variables is greater than 0.6. This 
means all variables including innovation, proactive, researching, artistic, financial 
literacy and performance are consistent, therefore it can be used in this study. 

Normality Test 
The normality test was used to determine whether the regression model has a 

normal data distribution or not. The criteria for residual data use the normal P-P Plot 
approach. It can be carried out by scattering the points contained in the image. Provided 
the distribution of the points is close to or dense on a straight line (diagonal), it can be 
concluded that the residual data is normally distributed, on the contrary, when the 
points are away from the line, it is said to be abnormally distributed. The acquisition of 
normality test results is shown in Figure 1: 
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According to Figure 1, it was shown that the distribution of points from the P-P 

Plot image is relatively close to a straight line (diagonal), therefore it can be concluded 
that the residual data is normally distributed. 

Multicollinearity Test 
The multicollinearity test aims to test whether the regression found a correlation 

between the independent variables. In this study, the techniques used to detect the presence 
or absence of multicollinearity in the regression model can be seen from the tolerance value 
and Variance Inflation Factor (VIF). Tolerance values above 0.1 and VIF below 10 showed 
that there is no multicollinearity among the independent variables. According to the 
processing results, the multicollinearity test using SPSS 24 obtained the following data: as 
shown in Table 1: 

Table 1. Results of Validity, Reliability, and Multicollinearity Tests 

Variable Cronbach's 

Alpha 

VIP Pearson’Corelation 

Coefficient 

 

Sig Number of 

items 

by variable 

Innovation 0.818 1.007 0.792 0.000 3 

Proactive 0.789 2.611 0.713 0.000 3 

Risk-taking 0.784 2.535 0.725 0.000 6 

Artistic 0.774 2.522 0.712 0.000 4 

Financial 

literacy 

0.735 4.169 0.524 0.000 10 

Performance 0.755  0.610 0.000 7 

 

According to table 1, it was shown that the three variables have a tolerance value above 0.1 and 
do not have a VIF value above 10. Therefore, it can be concluded that there is no correlation between 
the independent variables, in other words,  there is no multicollinearity in this study. 

Heteroscedasticity Test 

A heteroscedasticity test was used to test for an inequality variance in the regression model 
from the residuals of one observation to the other. This is carried out by making a scatterplot 
(distribution flow) between the residuals and the predictive value of the dependent variable which 
has been standardized. The heteroscedasticity test result is shown on the scatterplot image in Figure 
2: 
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3. Results 

3.1. According to the data analysis results of hypothesis testing, it can be concluded that: 
Hypothesis Results 

Hypothesis 

 

β t Sig Test Result 

Innovation to performance 

Proactive to Performance 
Risk-taking to Performance 

Artistic to Performance 

Financial Literacy to Performance 

0.006 

0.896 
0.380 

-894 

-240 

-

1.011 
6.346 

5.759 

-

6.899 

5.843 

0.314 

0.000 
0.000 

0.000 

0.000 

Rejected 

Accepted 
Accepted 

Accepted 

Accepted 

 

3.2. Hypothesis Results 
The hypothesis test result of innovation to performance was rejected with a 

significant value of 0.314 greater than 0.05. 
The hypothesis test result of Proactive to Performance was accepted with a 

significant value of 0.000 less than 0.05. 
The hypothesis test result of Risk-taking to Performance was accepted with a 

significant value of 0.000 less than 0.05. 
The hypothesis test result of Artistic to Performance was accepted with a 

significant value of 0.000 less than 0.05. 
The hypothesis test result of Financial Literacy to Performance was accepted with 

a significant value of 0.000 less than 0.05. 
 

4. Discussion 

4.1. Achieving performance 
Entrepreneurs will face uncertainty in achieving performance. Measurable uncertainty 

conditions known as risks will have an impact on business performance. This means the 

entrepreneurs' courage in taking risks will implication business performance. This study 
showed risk-taking has a significant implication on business performance, which is related 
to (Linton, 2019), (Jalali et al., 2020), (Soininen & Puumalainen, 2012). According to the data 
processing results, it was shown that innovation does not have a significant implication on 
business performance. These results are not in line with (Hallak et al., 2018), (Linton, 2019), 
(Jalali et al., 2020), (Riassy & Kristinae, 2021). The findings showed that when a pandemic 
occurs, business conditions experience uncertainty, therefore the market does not consider 
innovation in making purchasing decisions. This is different under normal conditions, and 
innovation is very decisive in the purchasing decision-making process. Moreover, the 
entrepreneurs' understanding of following the financial sector will implication their 

business performance. Also, an understanding of banking will determine the entrepreneur's 
in obtaining capital. This study showed understanding financial knowledge will determine 
business success (Siekei et al., 2013), and creative ideas from an entrepreneur will produce 
innovative products. Innovative products that are different from others will determine 
business performance, and creativity is usually associated with the cultural arts where the 
entrepreneur is located. Furthermore, entrepreneurs in the creative and cultural fields who 
depend on artistic orientation not only consider innovation but also financial or profitable 
aspects (Purnomo & Purnomo, 2019). 
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5. Conclusions 
According to the data processing results, innovation has no significant implication 

on business performance with a significance value of 0.314. These findings showed that 
when a pandemic occurs, business conditions experience uncertainty, therefore the 
market does not consider innovation in making purchasing decisions. This differs in 
normal conditions where innovation is very decisive in the purchasing decision-making 
process. 

   The entrepreneurs' understanding of regarding financial sector implications their 
business performance. Also, banking understanding determines the ease of obtaining 

capital. These findings showed financial knowledge determines business success. 
Therefore, entrepreneurs in the creative and cultural fields who rely on artistic 
orientation do not only consider innovation, but also financial aspects. 
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