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Abstract: Guanxi, a Chinese term that defines social networks of power and benefits, can
be divided into inter-personal and inter-organizational relationships, and guanxi
significantly influences construction innovation in China. Many studies have examined
the relationship between guanxi and construction innovation at the project or
organizational level. However, few of these studies explained how guanxi could affect
an individual’s innovative behaviour from a double-level perspective. This paper builds
on social capital theory and social exchange theory to examine guanxi’s role in
motivating innovative behaviour in a China-specific construction context. It investigates
the main effects of inter-personal relationships on innovative behaviour, the mediating
effects of knowledge sharing, and the cross-level moderating effects of
inter-organizational relationships. These elements were tested using a survey that
received 178 responses from 35 different organizations. The results were analysed using
Hierarchical Linear Modelling (HLM) and revealed that inter-personal relationships
have positive influences on innovative behaviour, thus highlighting the partial
mediating effects of knowledge sharing. In addition, the analyses showed that
inter-organizational relationships augment inter-personal relationships and knowledge
sharing on innovative behaviour by cross-level interaction. The research findings
enhance an understanding of guanxi and innovative behaviour in China-specific
construction project settings, as well as verifying the significance of guanxi in
stimulating innovative behaviour.

Keywords: inter-personal relationships; construction innovation; knowledge sharing;
inter-organizational relationships

1. Introduction

Today, construction enterprises face intense and increasing competition both globally
and regionally[1]. To achieve long-term success, they need to have better productivity and
quality control, and leaner production through, among others, technological innovation,
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operating procedures, organization systems, and procurement, [2]. Innovation by
definition refers to a significant improvement in a product or service, processes,
marketing and organizations[3, 4]. The patterns of innovation in construction differ from
those within the manufacturing and service activities because construction activities are
context-sensitive and temporary [5]. Previous research has discussed a number of
relevant issues, including the models of construction innovation[6, 7], the logic and
process of innovation in construction [8-10], strategies and public policy of construction
innovation[11, 12], the ways to implement innovation and the fact that the drivers of
innovation are highly related to industry-specific features[13]. Barriers to construction
innovation, such as temporary project-based organization, lack of knowledge sharing, the
conservation of established practices, perceived high financial investment needed in
innovation, and limited resources[14], have led to the view that the construction industry
is a conservative and less innovative one[8]. To address this view, prior studies focused
on antecedent variables to affect innovation at the project-based organizational level [15],
the individual level [5] , and the construction innovation process at the project level [10].
Nevertheless, research on construction innovation at diverse levels remains in its infancy.
Studies on construction innovation in China at the individual/organization level are very
limited. Considering China-specific construction innovation context peculiarities (e.g.,
renging [emotional] society, recent deregulation, and a booming construction industry),
there is a need to understand construction innovation influenced by guanxi at the
inter-personal and inter-organizational levels.

Guanxi arises from Confucian ideology and refers to the notion of a relation-centred
and collaborative culture that seeks relationship harmony, and as such, guanxi has
profound implications for business transactions amongst Chinese communities [16]. For
this reason, both academics and industrial practitioners have dedicated much attention to
influence guanxi on the individuals’ ability and level of cooperation [17-20], and this has
gradually extended to investigating the relationship between guanxi and innovation. For
example, Chu et al. (2018) pointed out that external relationships are important suppliers
of resources and knowledge in logistics service innovation, and suggested that both
political and business guanxi have a positive effect on logistics service innovation [21].
Meanwhile, guanxi involves exchanges of social obligations and the asking for and
provision of favours [18]. It helps a firm acquire scarce resources, business information,
and opportunities, and enhances the firm’s advantage in terms of performance and
innovation[22]. While extant research on guanxi has extensively examined the effects of
relationships on innovation at a single firm’s level[23], the influences from individual
innovation behaviour and interpersonal relationships have been overlooked, resulting in
a research gap in the construction innovation literature. To address these limitations, this
study focuses on antecedents (i.e. inter-personal guanxi, knowledge sharing and
inter-organizational collaborative relationships) with an individual’s innovative behavior
as the output variable. It also examines how guanxi influences innovation in construction.

The main objective of this study is to acquire an intensive understanding of the
influence of guanxi on individual innovative behaviour in construction projects, and to
reveal the nature of the mediating role of knowledge sharing and cross-level moderation
role in inter-organizational collaborative relationships. The theoretical and practical
contributions of this study include: (i) inter-personal relationships act as the precursor to
knowledge sharing and innovative behaviour, while knowledge sharing partially
transmits the influence of inter-personal guanxi on innovative behaviour. (ii)
inter-organizational collaborative relationships act as the moderation mechanism,
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whereby the cross-level influence of inter-personal relationships on innovative behaviour
through knowledge sharing is enhanced.

To sum up, most social behaviors and institutions in China are deeply influenced by
social guanxi and can be analyzed through social guanxi [20]. In addition, construction
innovation, and those individuals and organizations (owners, designers, constructors,
material suppliers, equipment manufacturers, consulting agencies) involved in
construction innovation are embedded in different social guanxi, and their decisions and
behaviors are deeply affected by guanxi. Therefore, this study establishes a concept
model to introduce guanxi into construction innovation management, and by employing
the contingent model, it tests how inter-personal guanxi and knowledge sharing interact
with inter-organization to influence individual innovative behaviour. This study provides
a more integrative view of how to stimulate individual innovation in construction projects
by facilitating knowledge sharing and improving relationships between team members
and stakeholders.

2. Relevant Work

2.1 Theoretical Background

In Joseph Schumpeter’s opinion, innovation is viewed as determining new
combinations and setting up new production functions [24, 25]. This theory of innovation
has attracted much attention from scholars and institutions, which has contributed to
refining the definition of innovation. For instance, Damanpour (1992) defined innovation
as the adoption of an new idea or behaviour [26], and the Department of Trade and
Industry in UK (2007) regarded innovation as the successful exploitation of new ideas[27].
The context-sensitive nature of construction and the variety of organizations involved in
construction means the patterns of construction innovation are different from those in the
manufacturing sector and in services [5]. Dikmen et al. (2005) defined construction
innovation as a system in which the elements are objectives, strategies, environmental
barriers/drivers, and organizational factors[28]. Because of the increasing complexity and
uncertainty of construction innovation, it is necessary to modify a paradigm that is
collaborative innovation in order to understand and implement it in a China-specific
context. Construction innovation in China is known to be collaborative in nature, i.e. the
organizations in construction seek reciprocal collaboration in various stages of innovation
[29, 30], which can be across organizational boundaries through the sharing of
knowledge, ideas and expertise[31, 32].

Social capital refers to all resources embedded in social network relationships[33],
which implies that social actors engaging in such relationships can obtain access to
resources to further their own interests [34]. The social capital theory emphasizes the
exchange of non-financial resources, establishment of common resources [35], and that
the exchange partners have a responsibility to mutually contribute valuable resources that
may be helpful [36]. Thus, by utilizing social capital, actors (e.g., individuals,
organizations, and commercial entities) can gain indispensable external resources that
promote innovation and enhance performance. Guanxi, a China-specific concept that
dominates business activities throughout the country[16], has been closely related to the
western culture concept of social capital; consequently, guanxi has attracted the attention
of scholars in management and business fields. Some of them have found that guanxi
has produced significant effects on technological innovation[37], and innovation
performance[38].


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 8 February 2019 d0i:10.20944/preprints201902.0077.v1

Social exchange theory postulates that all social behaviours result from an exchange
process[39] , and an important assumption of the theory is that the behaviours are based
on reciprocal exchanges [40, 41]. In essence, social exchange theory is one of the most
influential conceptual paradigms applied to understanding workplace behaviour [42],
exchange rules and norms that shape social behaviours, and resource exchanges[43].
Furthermore, social exchange tends to generate emotions related to individual obligation,
gratitude and trust [39], which may influence personal innovation behaviour. Knowledge
sharing, one of a specific pattern in social exchange, also has an impact on innovation and
has been investigated by several scholars[44-46]. Innovation practices in construction
projects tend to rely heavily on an individual's knowledge, skill and experience.
Meanwhile, knowledge sharing activities, as important ways to improve personal
knowledge, can be simultaneously seen as necessary for innovation in the construction
process.

2.2 Research Hypotheses

2.2.1 Main Effect: Inter-personal Relationships and Innovative Behaviour

Guanxi is viewed as an intimate and common relationship amongst individuals or
organizations via high-quality social activities and reciprocal interest exchanges [47].
Inter-personal relationships are a complex notion and comprises emotions and feelings
toward others [2]. The family tie is a fundamental pattern in inter-personal relationships,
and the scope of this tie can be extended to other social groups, such as kin, friends, and
acquaintances [48]. Thus, people can develop inter-personal relationships within families,
friends, classmates, colleagues and so on. Good interpersonal relationships mean that
there is at least a kind of guanxi within families, friends, classmates or colleagues.
Meanwhile, inter-personal relationships are also widely recognized as assets at a
business’s level [49], allowing firms to acquire and sustain a competitive advantage. If
effectively utilized, inter-personal relationships can cut cross organizational boundaries
to get resources by providing an alternative, informal and efficient network. For instance,
Chen et al., (2015) affirmed that Chinese entrepreneurs could gain information and
resources via their guanxi networks, thereby influencing a firm’s success [50].

Furthermore, many scholars have stressed that inter-personal relationships are a key
variable for innovation. During an analysis of a firm’s innovation, Arribas et al., (2013)
pointed out that guanxi, as a type of social capital, could have a deep influence on
innovation and performance [51]. Chao-Hung Wang, Kuan-Liang Chen(2018) found that
if there are close inter-personal relationships, individuals would be more willing to
support and encourage innovative ideas because familiarity could provide the confidence
that would assist in changing ideas into innovative outcomes [52]. Holmen et al., (2005)
recognized inter-personal relationships among partners as an informal guarantee that can
have a positive influence on innovation[53]. To sum up, based on collaborative efforts in
construction innovation, inter-personal relationships can promote more intense
interactions among partner firms’ personnel, allowing them to be more willing to create
and share new ideas, thereby enhancing personal innovation behaviour. This study thus
proposes the existence of a positive relationship between inter-personal relationships and
innovative behaviour in construction project settings.

Hypothesis (H1): Inter-personal relationships have a positive influence on innovative
behaviour in construction projects.
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2.2.2 Mediating Effect: Knowledge Sharing

e Inter-personal relationships and knowledge sharing

It is accepted that knowledge sharing is an activity applicable at the individual,
group, and organizational level [54, 55]. In present study, knowledge sharing refers to
individuals” knowledge exchange activities and focuses on the process of knowledge
acquisition, exchange, and diffusion[44] amongst individuals from diverse organizations
involved in a construction project, which, in turn, contributes to knowledge creation and
construction innovation. Consequently, knowledge sharing can be seen as a
non-institutional arrangement that may not be motivated by direct economic incentive
rewards [55], but more easily inspired by individual self-satisfaction and harmony with
others. Moreover, inter-personal relationships will play a vital role in knowledge sharing
due to the latter being non-spontaneous. In a discussion pertaining to Taiwan’s high-tech
industry, Wang et al,, (2012) revealed that inter-personal relationships could have a
positive influence on knowledge sharing, emphasizing that high-quality inter-personal
relationships shape employees’ intentions to share and exchange knowledge [56].
Similarly, Yong Cao and Yang Xiang (2012) claimed that guanxi served as a mediator
between knowledge governance and knowledge sharing, suggesting that the firms need
to foster a harmonious atmosphere in order to enhance the positive influences of
inter-personal relationships [57]. Therefore, employees who have high-quality guanxi
with colleagues in construction innovation will tend to share their knowledge and
experience as a way of demonstrating this mutually supportive relationship. On the basic
of these previous findings, this study postulates that knowledge sharing is positively
related to inter-personal relationships in the process of construction innovation.

Hypothesis (H2): Inter-personal relationships have a positive influence on
knowledge sharing in construction innovation.
e Knowledge sharing and innovative behaviour

Given that innovation in construction is fundamentally a collaborative practice [52],
individual innovative behaviour embodied in a complex construction project context
demands the contribution of knowledge from diverse professional technicians. From this
perspective, knowledge sharing is an efficient way to implement innovation in
construction, and it is obvious that the capability of individuals to exploit and absorb
knowledge may determine the level of innovation [44]. According to social exchange
theory, knowledge sharing can be viewed as a social exchange behavior [58] involving
collaborative knowledge exchange between diverse individuals in order to solve new
problems, improve decision-making processes and achieve innovation [59, 60]. Overall, it
is significant that employees, to facilitate their innovative activities, may be willing to
share knowledge externally as well as internally within an organization [45],.

Accordingly, many scholars have shown intense interest in the link between
knowledge sharing and innovation. For example, Abou-Zeid and Cheng (2004) pointed
out that two perspectives of innovations (thing-oriented and process-oriented) are
positively related to knowledge management, especially to knowledge exchange [61].
Swan (2007) analyzed how knowledge management could promote innovation from
diverse viewpoints: production, process and practice [62]. Furthermore, in relation to
supply chain networks, Changfeng Wang and Qiying Hu (2017) claimed that knowledge
sharing serves as a partial mediator between innovation activities and innovation
performance, and stated that firms that share knowledge are more likely to engage in
more inter-firm collaborative innovations that generate higher levels of performance[63].
In previous studies on the relationship between knowledge sharing and innovation, the
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authors concentrated their attention primarily at the firm level and supply chain
network[62, 63], so studies that have focused on construction innovation are relatively
rare. To fill the gaps in the current research, this study proposes the following hypothesis:

Hypothesis (H3): Knowledge sharing has a positive influence on innovative
behaviour in construction projects

Moreover, if Hland H2 are tenable, then knowledge sharing will act as a mediator
between inter-personal relationships and innovative behaviour. Consequently, a fourth
hypothesis is proposed:

Hypothesis (H4): Knowledge sharing has a mediating role in the effect of
inter-personal guanxi on innovative behaviour.

2.2.3 Cross-level Moderating Effect: Inter-organizational Relationships

Inter-organizational relationships (IOR), established by frequent interactions
between two or more organizations [64], is generally seen as enduring transactions and
connections that occur among these organizations [65, 66]. From a resource-based
perspective, the IOR would be able to assist organizations, in their quest for competitive
advantage, to obtain mutual benefits via reciprocating resources they could not acquire
by themselves [67, 68]. From transaction cost theory, IOR tend to decrease transaction
costs by providing an informal and effective network systems that can help sustain
organizational interests [69]. Currently, there are two types of IOR, formal and informal,
that are increasingly dominant across construction industries. Formal IOR are rooted in
contract legalities, and informal IOR are rooted in trust and commitment. Informal IOR in
a construction project are more efficient for innovation than the formal IOR due to
opportunism.

Commitment to cooperate with one another partner has been widely regarded as
one of the key determinants in establishing long-term relationships amongst diverse
organizations [70], reflecting these organizations’ intentions to sustain long-term
partnerships [70,71]. Inter-organizational commitment can promote the smooth
coordination of management practices between different parties [72], especially in
innovative activities, where inter-organizational commitment could reduce innovative
risks. Commitment between organizations would be helpful in addressing the free rider
problem of innovation that is a frequent phenomenon in the construction industry.
Inter-organizational commitment also tends to create more united construction
innovation to cope with innovation tasks, and strives to fulfil innovation goals via the
effective integration of individuals” innovative behaviour. Thus, this study puts forward
the following hypotheses:

Hypothesis (H5): The inter-organizational commitment serves as a cross-level
moderator that can amplify the influence of inter-personal relationships on innovative
behaviour.

Inter-organizational trust is critical in construction innovation [73]. Construction
innovation can be developed by employees’ collaborative efforts via utilizing and
integrating knowledge, experiences and skills. Previous research concluded that the level
of inter-firm trust could impact on information communication and knowledge sharing
between firms, thus affecting innovation [74]. The greater the trust amongst government
agencies, owners, designers, construction units, suppliers of materials and equipment,
research institutions, the greater the willingness to share knowledge for forming new
ideas. As a consequence, there will be a higher likelihood of accentuated innovative
behaviour [5]. In contrast, lower trust leads to less knowledge sharing and reduced
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innovative behaviour. Therefore, a high level of inter-organizational trust can have a
positive influence on individuals’ knowledge sharing and innovative behaviour;
consequently the following hypothesis is posited.

Hypothesis (H6): Inter-organizational trust has exerted a cross-level positive
moderating influence on the connection between knowledge sharing and innovative
behaviour.

2.3 Conceptual Model Developement

Based on theoretical background and research hypotheses, the conceptual model of
the study is illustrated in Figure 1. Those involved in construction projects will better
communicate with each other due to inter-personal relationships and will be more willing
to share knowledge, leading to increased innovative behaviour at the individual level.
Thus, innovative behaviour will be associated with better inter-personal relationships
and knowledge sharing, knowledge sharing will have a mediating role on the effect of
inter-personal relationships on innovative behaviour, and inter-organizational
relationships will act as cross-level moderators to influence hypothesis 1 and hypothesis
3.

Inter-organizational
relationships

I I

I I

I I

| Trust |

relationships

| H> Commitment He |

| relationships |

I I

organization level | |

---------- L T L LT L L PR e LT LT EY b
Individual level | |
e — The mediated effect (H4)- — — — — — — — — — ||
| ] , ||
| Inter—.perso.na I H2 Knowledge sharing 3 Yy . InnovaItlve | |
| relationships | behaviour | |
. _ - A____l
- - - - - _ _ _ _ _ _ S|
A

The main effect(H1)

Figure 1. The hypothesized conceptual model.

Further, there are some differences and connections between the conceptual model
and social capital theory. One difference is that the model and theory are generated in
diverse cultural backgrounds: social capital theory originates from the West and the
hypothesized conceptual model is unique to China. Chinese society attaches great
importance to guanxi, and guanxi can lead to the formation of different social networks,
thereby helping to obtain innovation resources (knowledge) and to promote construction
innovation. Consequently, the guanxi model in the Chinese construction industry is able
to be built. Besides, the connection between guanxi and social capital is that guanxi can be
seen as social capital in China, and social capital emphasizes that social actors engaging in
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such relationships can obtain access to the resources for their own interests (construction
innovation), which is the purpose of utilizing guanxi.

The striking feature of this model is the interaction of guanxi at different levels in the
context of Chinese culture, which makes guanxi suitable for the analysis of individuals’
innovative behavior in the Chinese construction industry. Construction innovation
generally involves many individuals and organizations, and guanxi at different levels,
such as inter-personal relationships and organization relationships. These enable the
development of extensive construction innovation networks and the gathering of
heterogeneous innovation resources different levels, thereby improving individuals’
innovation efficiency.

3. Research Methodology

3.1 Design of Questionnaire

The questionnaire survey is a common and effective way to conduct qualitative
research, and has been extensively implemented in innovation research [2, 5]. Thus, a
questionnaire survey method was utilized in this study to gather professional
perspectives on construction innovation management. To obtain the measurement scales
of the questionnaire, a wide literature review and interviews were conducted to support
the development of questionnaire survey[75]. Ten Chinese specialists with senior titles
and extensive innovative experience were interviewed, via a structured format, to
understand the antecedent factors they deemed could influence innovative behaviour in
construction projects. The interviews lasted up to 1-2 hours per specialist. Several factors
such as inter-personal relationships, knowledge sharing and inter-organizational
relationships emerged from the analysis of the interview content (See Appendix A for
structured interview questions). Then, based on the literature review, details of these
several factors (see Appendix B) were obtained, and the detailed measurement scale is
analyzed in 3.3.

The questionnaire, developed from translating Chinese into English and based upon
the literature review and initial interviews, was separated into two parts. The first part
consisted of respondents’ personal information (i.e. the gender, education level and
working life) and measured the respondent’s innovative behaviour (LLN., containing five
items). The second part measured three antecedents of innovative behaviour, including
inter-personal relationships (LR. containing five items), knowledge sharing (K.S,,
containing four items) and inter-organizational relationships (I.O.R, containing nine
items).

3.2 Sample Distribution, Questionnaire Release and Recycling

3.2.1. Sample Distribution

Because it is a project-based industry, construction involves many participants,
including government agencies, owners, designers, construction units, suppliers of
materials and equipment, universities and scientific research institutions, and each has
diverse roles in the process of construction innovation [76]. Thus, to ensure the coverage
of the questionnaire and to make the survey was representative, the questionnaire
respondents came from these key participating groups. In addition, Hierarchical Linear
Model( HLM) is often used to analyze the interaction of variables between different
levels, such as the individual level and organizational level. These organization-level
samples should contain at least 30 organizations [77]. As shown in Figure 2, these
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participants came from 35 organizations and had to fulfill the following conditions: (1)
belonged to a basic functional unit in construction innovation, (2) had considerable
experience of construction innovation or innovation management, and (3) frequently
worked with some of the other participants.

B government agencies
B owners

B design units

B construction units

B supplier of materials and equipme
B university

B scientific research institutions

Figure 2. The construct of survey respondents.

3.2.2. Questionnaire Release and Recycling

During 2017-2018, the questionnaires were released and recycled in two stages under
the guidance of one of the authors. The first stage was to evaluate the questionnaire
quality through releasing questionnaires to ten Chinese specialists in construction
innovation, thereby allowing for revision of the questionnaire. The second stage was to
formally release the questionnaires to the 35 organizations by email, online or in person.
The respondents at different levels were asked to estimate a range of items; for instance,
project managers in diverse organizations focused on the items related to
inter-organizational relationships, knowledge sharing and innovative behaviour, while
professional technicians focused on the items related to inter-personal guanxi, knowledge
sharing and innovative behaviour.

The survey respondents were asked to estimate all variables using a 5-point Likert
scale, a frequently employed scale that has been applied in previous research.[5, 78, 79].
The data were collected at two levels: from managers representing the organizational
level and from employees in different organizations in order to minimize any bias [80,
81].Eventually, 245 questionnaires were disseminated for the study, and after finishing a
careful review of the collected questionnaires, the research team found that 178 of the
responses could be considered valid. The fundamental information from the respondents
is depicted in Table 1.

Table 1. The fundamental information of respondents.

Gender Working experience(years) Education Level
Items Less More Under Junior  Bachelo Ph.D
Male Female than 6-10 11-20 than junior Master  and
college r
5 20 college above
Numbers 149 29 11 84 49 34 2 23 101 38 13

Percentage  83.7%  16.3% 64%  47.0% 273% 193% 1.3% 13.1% 56.8% 21.3% 7.5%
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3.3 Measurements

The measurement of all variables in the present study is provided in this section. All
the survey questionnaires were translated from Chinese to English because the majority
the respondents were Chinese. All the items in the questionnaire were estimated by the
respondents on a 5-point Likert scale with anchors from 1(strongly disagree) to 5(strongly
agree). Measurement items for each construct of the four latent variables are listed in
Table B.

3.3.1. Individuals’ Innovation Behaviour (I.1.B)

Construction innovation is considered to be the collaboration of individuals’
innovative behaviour in different organizations, and as the main dependent variable, the
individuals’ innovation behaviour (I.I.B) consisted of four items that were developed
from Zhang et al. [5] and Scott & Bruce [82]. The structure of this variable was measured
at the individual level via asking professional technicians various questions such as: “The
members in project-based organizations always generate creative ideas or new solutions”
The responses ranged from 1 to 5 with higher scores suggesting that individuals were
more innovative.

3.3.2. Inter-personal Relationships (I.R)

Inter-personal relationships are seen as intimate and common relationships amongst
individuals [47]. In the light of this observation, inter-personal relationships were
measured using five items validated by Zhang & Hartley[2], and the respondents were
asked to express their agreement with statements such as: "My organizational main
technicians in a construction project have good personal relationships with other
technicians from other organizations in construction innovation”. The responses with
higher scores indicated that inter-personal relationships were better.

3.3.3. Knowledge Sharing (K.S)

Knowledge sharing, as a key factor for effecting innovation, was measured through
four items adapted by Cheng & Li [83]. The representative sample statement was “We are
willing to share information or ideas with the other members of a project-based
organization”, and the responses with higher scores indicated that inter-organizational
relationships were positive.

3.3.4. Inter-organizational Relationships (1.O.R)

Inter-organizational relationships generally focus on trust and commitment, so based
upon this the trust between inter-organizations was measured via five items validated by
Rodriguez et al [84]. One sample item was “We believe the information that this partner
provides us”; the commitment between inter-organizations was measured via four items
validated by Gu et al [85]. Another sample item was “We are committed to this partner”.
The responses with higher scores indicated that inter-organizational relationships were
significant.

3.4 Analytical Procedure of Results

Analysis of the results obtained from the questionnaire survey was undertaken in
three phases as follows:
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Firstly, in the preliminary analyses of these data, reliability test, exploratory factor
analysis (EFA) for each measurement item were conducted to estimate whether these
variables’ structures were in accord with anticipated results. The software SPS522.0 was
utilized to carry out the reliability test and EFA, thereby allowing for a discussion of the
results for these measurement items.

Secondly, confirmatory factor analysis was conducted to validate the distinctiveness
of these variables, including inter-personal relationships, knowledge sharing,
inter-organizational relationships and innovative behaviour. The software Amosl17.0 was
utilized to examine the measuring models of these latent variables, and the results
suggested that the hypothesized model with four latent variables excellently fitted our
data when compared to other models.

Thirdly, given the multilevel characteristic of our data, it is necessary to discriminate
the variance at the individual and organizational levels in examination of the hypotheses.
Thus, hierarchical liner modelling (HLM) was applied to test our research hypotheses,
including the main effect, as well as the mediating and moderating effects, through using
the software HLM version 6.08. Subsequently, innovative behaviour and knowledge
sharing were respectively regarded as dependent variables. The main effect was
examined with inter-personal relationships, and knowledge sharing was seen as the
mediator in the mediating effect testing, inter-organization relationship as the moderator
in moderating effect testing. All the results were estimated according to the significance of
the coefficients and R-square.

The collected data was then analysed by following the designed process (Figure 3) to
help assess the scales that satisfy the requirements of reliability, validity, and to test the
hypotheses.

Preliminary Analysis | Estimate of Measurement Model | Test of Hypotheses

| Estimating for measurement |
model using confirmatory
factors analysis

Testing for criterion-related

o Testing for hypotheses
validity convergent validity g

using HLM

\4

Figure 3. The analytical procedure of results.
4. Results

4.1 Preliminary Analysis of Data

The descriptive statistics, intra-class correlation coefficients (ICC), and inter-
correlations amongst all the variables at individual and organizational levels are shown in
Table 2. Specifically, independent variables at individual levels displayed a statistically
positive relationship within innovative behaviour, and the inter-organizational
relationship was positively related to innovative behaviour. As anticipated, ICC values
for each measure were high, suggesting that there is a significant influence of
inter-organizations on individual ratings and provides justification for modelling
inter-organizational relationship as Level 2 measures.
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Table 2. Means, standard deviations (SD), and correlations of study variables.

Variable Mean SD ICC 1 2 3 4 5
Individual level
1.Innovative behaviour 3.16 0.59 0.27 1
2. Inter-personal relationships 3.28 0.66 0.12  0.42* 1
3. Knowledge sharing 3.37 0.72 0.39 0.59**  047* 1
Organizational level ®
4.Inter-organizational commitment 3.64 0.47 0.17 0.40*  0.52**  0.47** 1
relationship
5.Inter-organizational trust 3.57 0.43 0.15 0.37¢  0.49* 041"  0.31* 1
relationship

Notes:” a”: n=178 members, ” b”: n=35organizations; *,**Correlation is significant at the
0.05 and 0.01 levels (two-tailed), respectively.

4.2 Measurement Model Estimating

Based reasonable utilization of CFA, the hypothesized model was efficiently
estimated, and the factor structure of the items was efficiently examined. Indices such as
Tucker-Lewis index (TLI), comparative fit index (CFI) and standardized root mean
square residual (SRMR) were utilized to estimate the model fit [88]. As shown in Table 3,
the CFA results suggested that the model, with its four latent variables including
inter-personal relationships, knowledge sharing, inter-organizational relationship and
innovative behaviour (Model 1V), demonstrated an excellent fit when compared to
alternative models (Models I-III); all other alternative models resulted in a poorer fit, due
to having high x 2/df, SRMR values, and low TLI, CFI values.

Table 3. Confirmatory factor analysis (CFA) results of measurement model

Model Description x/df SRMR TLI CFI
one factors: all items loading upon the

Model I . 5.891 0.097 0.586 0.593
same single factor
two factors: guanxi (integrated):
int L izational

Model Il 1 c/persona, organizatona, 5.233 0.086 0.667 0.674

knowledge sharing) and innovative
behaviour
Three factors: interpersonal level
variable (integrated guanxi and
Model Il  knowledge sharing), 3.926 0.078 0.751 0.773
inter-organizational relationship and
innovative behaviour
Four factors: inter-personal
relationships, knowledge sharing,

Model IV ] L . .
inter-organizational relationship and

2.752 0.051 0.869 0.871

innovative behaviour

Notes: N=178 , there were widely acceptable thresholds to evaluate the model fit indices, for instance,
nearly 0.90is a good fit for TLI and CFland 0.08is a good fit for SRMR[86].

4.3 Research Hypotheses Testing

4.3.1 Steps of Research Hypotheses

Table 4 shows the results of the research hypotheses testing. The research hypotheses
were examined in three steps as follows:
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The first step was to examine the fitness of this multilevel analysis, thus the null
model should originally be established. The results were meaningful inter-organizations
variance (x2[35]= 17.2, p < .001) for innovative behaviour. Meanwhile, the evaluation of
ICC indicated that 15.1% of the variance in innovative behaviour was between level 2
(organizational level) and level 1 (individual level); thus, the multilevel analysis was a fit
for the data.

The second step was to examine the main and mediating effects at individual level
and involved four formulas : (1) innovative behaviour = B1+ (2% inter-personal
relationships + £1 (Hypothesis 1, see Model 1 with Y=innovative behaviour as an outcome
in Table 4); (2) knowledge sharing = 33 + 4* inter-personal relationships + €2 (Hypothesis
2, see Model 2 with Y= knowledge sharing as an outcome in Table 4); (3) innovative
behaviour = 85 + (36* knowledge sharing + €3 (Hypothesis 3, see Model 3 with Y=
innovative behaviour as an outcome in Table 4); (4) innovative behaviour = 7 + [38*
inter-personal relationships + 39* knowledge sharing + €3 (Hypothesis 4, see Model 4 with
Y= innovative behaviour as an outcome in Table 4).

The third step was to examine the moderating effects of this study at the cross-level,
and following are key formulas for level 1 and level 2 models for innovative behaviour:
(1) innovative behaviour = 37 + 38* inter-personal relationships + 39* knowledge sharing +
€3 (at individual level); (2) 7 = y00+y01* inter-organizational commitment/trust
relationship+u0; (3) 8 = y10+y11* inter-organizational commitment relationship+ul; (4)
9 = y20+y21* inter-organizational trust relationship+u2 (at organizational level). While
7, B8, P9 at organizational level was substituted into individual level, whole model could
be acquired by innovative behaviour = y00+y01* inter-organizational relationship + y10*
inter-personal relationships + y11* inter-personal relationships *inter-organizational
commitment relationship + v20 knowledge sharing + vy21* knowledge sharing
*inter-organizational trust relationship + 4.

Table 4. The results of research hypotheses testing

Coefficient(
Model SB) LO.C.R/ R2
.0.C. N "
Intercept LR K.S LO.T.R IR*I.LO.CR K.S*I.O.T.R
3.617
Model 0° 0.459
(0.042) **

H1: The effect of inter-personal relationships on innovative behaviour

3.613 0.412(0.037
Model 12 0.513
(0043) % )***

H2: The effect of inter-personal relationships on knowledge sharing

3.426(0.039 0.370(0.051
Model 22 0.509

)*** )***

H3: The effect of knowledge sharing on innovative behaviour

3.613 0.473(0.061)
Model 32 0.672
(0.043) bl %%

H4: The mediation of inter-personal relationships and innovative behaviour by knowledge sharing
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3.613 0.156(0.077 0.547(0.062)
Model 42 0.736
(0.043) bl ) * %%

H5: Moderator effect of inter-personal relationships and innovative behaviour

. 3.613 0.276(0.056 0.326(0.054)

Model 5 (0.043) * ) - 0.827
Model 6 3.613 0.276(0.056 0.326(0.054) 0.296(0.08 0.353(0.07 0735
ode .

(0.043) ** )* rx 4)+ 3)+

Hé6: Moderator effect of knowledge sharing and innovative behaviour

3.613 0.276(0.056 0.326(0.054) 0.2740.091 0.341(0.085
Model 70 0.752
(0.043) % ) * * %o )+ )+

Notes: N= 178 ; Standardized beta coefficients and unstandardized intercept value are reported. LR,

inter-personal relationships; K.S, knowledge sharing; I.O.R, inter-organizational relationship; a, at
individual level; b, at organizational level; *** p <0.001, ** p <0.01,* p < 0.05, + p <0.1.

4.3.2 Main and Mediating Effects of This Study

The main and mediating effects in this current study are shown by results registered
for Model 1—Model 4 in Table 4. Hypothesis 1 postulated that inter-personal
relationships have a positive influence on innovative behaviour in construction projects,
which was the main effect of this study. The results indicated that inter-personal
relationships significantly related to innovative behaviour (32 = 0.412; see Model 1).

Hypothesis 2 proposed that a significant relationship existed between inter-personal
relationships and knowledge sharing in construction projects, and the results suggested
that inter-personal relationships were positively associated with more knowledge sharing
(P4 = 0.370; see Model 2). Hypothesis 3 expressed that knowledge sharing had a positive
influence on innovative behaviour in construction projects, and the results showed that
knowledge sharing was positively associated with more innovative behaviour (36 = 0.473;
see Model 3).

Hypothesis 4 opined that knowledge sharing acted as mediator between
inter-personal relationships and innovative behaviour. Considering the results of
Hypothesesl-3, the results of Hypothesis 4 (38=0.156; $9=0.547; see Model 4) indicated
that knowledge sharing had a partial mediation effect on inter-personal relationships and
innovative behaviour.

4.3.3. Cross-level Moderating Effects of Inter-organizational Relationships

Hypothesis 5 postulated that inter-organizational commitment could augment the
influence of inter-personal relationships on innovative behaviour, and the results
revealed there was a significant interaction between inter-personal relationships and
inter-organizational relationships, which was positively associated with more innovative
behaviour (Y11 = 0.353; see Model 6). Hypothesis 6 proposed that inter-organizational
trust could amplify the influence of knowledge sharing on innovative behaviour, and the
results revealed there was a significant interaction between knowledge sharing and
inter-organizational relationships, and was positively associated with more innovative
behaviour (y21 = 0.341; see Model 7).
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Figure 4. The cross-level interaction influence of: (a) inter-organizational commitment
relationship and inter-personal relationships on innovative behaviour in construction project;
and (b) inter-organizational trust relationship and knowledge sharing on innovative
behaviour in construction project.

In addition, as suggested by Andrew Hayes [87], we plotted an interactive Figure 4 to
further verify the interaction via estimating the inter-organizational relationship at low
level (mean -1 SD) and high level (mean + 1 SD). Figure 4 consists of two interactive
graphs with the slopes for inter-organizational relationship at one standard deviation
(SD) below the mean and at one standard deviation (SD) above the mean. As shown by
the solid line in Figure 4(a), the results suggested that the cross-level moderating effect of
inter-organizational commitment relationship becomes positive and noticeable, thereby
supporting Hypothesis 5. The solid line in Figure 4(b) shows that the results offer support
for accepting Hypothesis 6.

5. Discussion and Implications

5.1 Discussion

The increasing importance of inter-personal relationships in innovation management
have inspired the researchers to probe into the complexity of the mechanism of how
inter-personal relationships influence construction innovation. Nevertheless, the scholars
of innovation in other sectors also have drawn attention to the antecedents of innovation
such as guanxi, knowledge sharing and inter-organizational relationship respectively, so
there could be a gap to integrate these antecedents to investigate the mediating and
moderating effects on individuals’ innovative behaviour. The current study thus
investigated how to stimulate the innovative behaviour in construction project through
inter-personal relationships, knowledge sharing and the cross-level moderating role of
inter-organizational relationship. Based on the research data and analysis, some findings
of this study are presented below.

Firstly, we found that inter-personal relationships had significant positive influences
on innovative behaviour, which is consistent with social capital theory that stresses that
guanxi as a type of social capital can effectively stimulate innovative behaviour [51], and
that these influences were more significant in more innovative construction projects. In
addition, this research provided evidence that knowledge acted as partial mediator
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between inter-personal relationships and innovative behaviour at the individual level. In
other words, inter-personal relationships could not only have direct influence on
innovative behaviour, but also have indirect influence on innovative behaviour by
knowledge sharing, which is in accord with most previous research [44-46]. The
innovative behaviour outcomes in construction projects of our country-specific practice
show that the inter-personal relationships model can be implemented in the Chinese
context.

Secondly, after testifying that inter-personal relationships and knowledge sharing
were respectively associated with innovative behaviour, we found there were some
individual differences in these antecedents of innovative behaviour, which originated
from diverse organizations, as shown by the R square of Model 4 being higher than that of
Model 1 in Table 4. Because different organizations have unique innovation atmosphere,
models and policies established in their previous innovative activities, this uniqueness
determines the individual diverse influences of inter-personal relationships and
knowledge sharing on innovative behaviour.

Finally, building upon those differentiae of influences on innovative behaviour, we
further posited inter-organizational relationships would serve as a cross-level moderator,
and we utilized Hierarchical Linear Modeling (HLM) to examine cross-level moderating
effects. The cross-level results from a heterogeneous sample of individuals in diverse
organizations lent support for the role of inter-organizational commitment and trust as
inter-organizational relationship associates of innovative and knowledge sharing
behaviours. In line with our hypotheses, influences of inter-personal relationships and
knowledge sharing on innovative behaviour varied significantly from organizations, that
is, the presence of inter-organizational relationships serves as a cross-level moderator.
Actually, the results revealed that inter-organizational relationships in construction
projects can amplify the influence of inter-personal relationships on innovative
behaviour.

5.2 Implications

This research establishes a double-level model to understand individuals’ innovative
behaviour in construction projects. In contrast to findings in the extant literature, our
double -level conceptual model is integrated by the concepts of inter-personal
relationships, knowledge sharing, organizational relationship and individuals’ innovative
behaviours, which is both fruitful and necessary to understanding innovative behaviour
in China-specific construction project settings.

This study is also the first cross-level empirical test of inter-organizational
relationships moderating the direct and indirect influence of inter-personal relationships
on individuals’ innovation behaviour. Prior studies on links between guanxi and
innovation have focused on performances at the firm’s level [23], but this research tried to
bridge the gap by utilizing multilevel analyses to consider simultaneously
individual-level and organizational-level variables.

Finally, this research differentiates itself from the prior studies because the social
capital and exchange theories were applied to examine the links between the
inter-personal relationships and individuals” innovative behaviour.

Besides theoretical implications, this research provides crucial guidelines for
managing construction innovation activities in China. Firstly, this study has confirmed
empirically that knowledge sharing has a mediating role on the effect of inter-personal
relationships on innovative behaviour. Thus, encouraging knowledge sharing between
members in construction project is crucial for construction innovation because the total
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integrated knowledge exceeds each individual’s knowledge [88] This leads to new
knowledge for innovation. Consequently, members in construction projects should be
ready to open their minds and share their technology, experience and knowledge with
their peers in the process of construction innovation. Such a commitment to openness will
help to establish a knowledge management system that facilitates individuals’ innovative
behaviour. Secondly, the cross-level moderating role of inter-organizational relationships
on inter-personal relationships and innovative behaviour or knowledge sharing and
innovative behaviour shows that inter-organizational relationships could influence
inter-personal relationships and knowledge sharing in construction innovation.
Inter-organizational relationships are a main contributor to encouraging members to
cultivate better inter-personal relationships and to share more knowledge for innovation
Therefore, firms in the Chinese construction industry must provide the conditions that
establish and strengthen inter-organization trust and commitment amongst the project
organizations

6. Conclusion, Limitations and Future Research

6.1 Conclusion

The integration of guanxi, knowledge sharing and innovation research is
fundamental to achieving the key objectives of this study, which were to investigate the
influence of guanxi on innovative behaviour in China’s construction industry, the partial
mediating influence of knowledge sharing, and the cross-level moderating effect of
inter-organizational relationships. Firstly, the conceptual model and research hypotheses
were developed through a review of the literature and correlative theories. These
hypotheses were confirmed by Hierarchical Linear Modelling. The research results
demonstrated that inter-personal relationships not only have directly significant effects
on innovative behaviour in construction projects, but also have indirectly stimulated
effects on innovative behaviour via knowledge sharing. Therefore, knowledge sharing
serves as the partial mediator. In addition, inter-organizational relationships augment
and influence inter-personal relationships, knowledge sharing and innovative behaviour
by cross-level interaction. Our research findings provide useful insights into
understanding the importance of inter-personal and inter-organizational guanxi in China
for construction innovation.

6.2 Limitations and Future Research

Although this study achieved the research aims, it had several limitations that need
to be addressed in future research. Firstly, the inter-organizational relationship variable in
this study was based on a survey sample of project managers. Although these project
managers might have better understanding of external relationships relevant to their
organizations, having more members in a variety of roles within each organization in the
examination of this variable would enhance the reliability of the survey results. Secondly,
the data from the questionnaire surveys for measuring all the variables were obtained
simultaneously, rendering it difficult to depict the causal links amongst the variables.
Consequently, future research should pay close attention to acquiring longitudinal data to
explore the dynamic links amongst guanxi and innovation performance in construction
projects. Finally, the interpretation of results in current study came from only 35
organizations in China. The future research could be carried out with more samples from
more organizations in China.
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Appendix A

1) Could you describe what boosted organizational and your initiative to participate in
construction innovation at current stage?

2) How is your organizational innovation culture? Whether is it willing to carry out
collaborative innovation with others?

3) In your opinion, what factors are most critical while facing construction innovation?

4) What strategies has your organization utilized to acquire resources (e.g. knowledge)
and information for innovation?

5) Did you or your organizations utilize any interpersonal or inter-organizational effect
strategies (e.g. inter-personal relationships or inter-organizational relationship)?

6) How did those strategies benefit your organization in the long term?

7) How would those strategies you utilized help with motivation or improvement of
innovative behavior?

Appendix B

Latent Variables Measurement Items

My organizational main technicians in construction project have good
Inter-personal

personal relationships with...in the process of innovation, or there is at least

relationships
a kind of guanxi (such as families orv friends or classmates or colleagues)
a ... the main technicians of owner
b ... the main technicians of designer
c ... the main technicians of contractor
d ... the main technicians of supplier
e... relevant key government officials
Knowledge sharing a. The ordinary member of project-based organization are capable of sharing

their expertise to bring new initiatives to fruition.

b. I feel that I have learned from each other by sharing information or ideas.
c. I am willing to share information or ideas with the other member of
project-based organization.

d. In the project, i am willing to exchange and combine ideas to find

solutions to problems.

i Trust from senior managers, being able to represent the organizatsions:
Inter-organizational

. . a. We believe the information that this partner provides us.
relationship

b. We trust this partner keeps our best interests in mind

c. This partner keeps promises it makes to our firm

d. This partner is trustworthy

e. We find it necessary to be cautious with this partner
Commitment from senior managers,being able to represent the

organizatsions:f. We expect relationship to continue for a long time
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g. We are committed to this partner.
h. We expect relationship to strengthen over time.

i. Considerable effort and investment in innovation activity.

. . a. The members always generate creative ideas or new solutions
Innovative behaviour

b. The members would encourage and champion ideas to others.

c. The members explore and secure funds or resources required for
implementing new ideas.

d. The members establish adequate plans and schedules for implementing
new ideas.

e. The members would contribute suggestions or approaches for others’

creative ideas.

Reference

1. Wen, Q. and M. Qiang, Coordination and Knowledge Sharing in Construction Project-Based
Organization: A Longitudinal Structural Equation Model Analysis. Autom Constr, 2016. 72: p.
309-320 DOI: 10.1016/j.autcon.2016.06.002.

2. Zhang, M. and J.L. Hartley, Guanxi, IT systems, and innovation capability: The moderating role of
proactiveness. J. Bus. Res., 2018. 90: p. 75-86 DOI: 10.1016/j.jbusres.2018.04.036.
3. Elche, D., P.M. Garcia-Villaverde, and A. Martinez-Pérez, Inter-organizational relationships with

core and peripheral partners in heritage tourism clusters: Divergent effects on innovation. Int. J.
Contemp. Hosp. Manage., 2018. 30(6): p. 2438-2457 DOI: 10.1108/[JCHM-11-2016-0611.

4. The Organization for Economic Co-operation and Development. Guidelines for Collecting and
InterpretingTechnological Innovation Data; Oslo Manua.; OECD: Paris, France, 2005.

5. Zhang, Y., ]. Zheng, and A. Darko, How does transformational leadership promote innovation in
construction? The mediating role of innovation climate and the multilevel moderation role of project

requirements. Sustainability, 2018. 10(5) DOI: 10.3390/su10051506.

6. Slaughter, E.S., Models of construction innovation. ] Constr Eng M Asce, 1998. 124(3): p. 226-231
DOI: Doi 10.1061/(Asce)0733-9364(1998)124:3(226).

7. Park, M., M.P. Nepal, and M.F. Dulaimi, Dynamic modeling for construction innovation. ] Manage
Eng, 2004. 20(4): p. 170-177 DOI: 10.1061/(ASCE)0742-597X(2004)20:4(170).

8. Tatum, B.C., Process of innovation in construction firm. ] Constr Eng M Asce, 1987. 113(4): p.
648-663 DOI: Doi 10.1061/(Asce)0733-9364(1987)113:4(648).

9. Ozorhon, B., Analysis of construction innovation process at project level. ] Manage Eng, 2013. 29(4):
p. 455-463 DOI: 10.1061/(ASCE)ME.1943-5479.0000157.

10. Bygpballe, L.E. and M. Ingemansson, The logic of innovation in construction. Ind. Mark. Manage.,
2014. 43(3): p. 512-524 DOI: 10.1016/j.indmarman.2013.12.019.

11. Seaden, G. and A. Manseau, Public policy and construction innovation. Building Research &
Information, 2001. 29(3): p. 182-196 DOI: 10.1080/09613210010027701.

12. Nam, C.H., Strategies for technology push Lessons from construction innovations. ] Constr Eng M
Asce, 1992. 118(3): p. 507-524 DOI: Doi 10.1061/(Asce)0733-9364(1992)118:3(507).

13. Malerba, F., Innovation and the evolution of industries. J. Evol. Econ., 2005. 16(1-2): p. 3-23 DOI:

10.1007/s00191-005-0005-1.


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 8 February 2019 d0i:10.20944/preprints201902.0077.v1

14. Chan, 1.Y.S.,, AM.M. Liu, and R. Fellows, Role of Leadership in Fostering an Innovation Climate in
Construction Firms. ] Manage Eng, 2014. 30(6): p. 06014003 DOI:
10.1061/(asce)me.1943-5479.0000271.

15. Zheng, ]., G. Wu, and H. Xie, Impacts of leadership on project-based organizational innovation
performance: The mediator of knowledge sharing and moderator of social capital. Sustainability, 2017.

9(10) DOI: 10.3390/su9101893.

16. Lovett, S., L.C. Simmons, and R. Kali, Guanxi versus the market ethics and efficiency. J. Int. Bus.
Stud., 1999. 30(2): p. 231-247 DOI: DOI 10.1057/palgrave.jibs.8490068.

17. Ren, S. and D. Chadee, Ethical leadership, self-efficacy and job satisfaction in China: the moderating
role of guanxi. Pers. Rev., 2017. 46(2): p. 371-388 DOI: 10.1108/pr-08-2015-0226.

18. Park, S.H. and Y.D. Luo, Guanxi and organizational dynamics organizational networking in Chinese
firms. Strategic Manage J, 2001. 22(5): p. 455-477 DOI: DOI 10.1002/sm;.167.

19. Liden, R.C,, S.J. Wayne, and R.T. Sparrowe, An examination of the mediating role of psychological

empowerment on the relations between the job, interpersonal relationships, and work outcomes. J. Appl.
Psychol., 2000. 85(3): p. 407-416 DOI: 10.1037//0021-9010.85.3.407.

20. Chou, L.F., et al., Guanxi networks and members” effectiveness in Chinese work teams: Mediating
effects of trust networks. Asian J. Soc. Psychol., 2006. 9(2): p. 79-95 DOI:
10.1111/j.1467-839X.2006.00185.x.

21. Chu, Z., B. Feng, and F. Lai, Logistics service innovation by third party logistics providers in China:
Aligning guanxi and organizational structure. Transp. Res. Part E Logist. Transp. Rev., 2018. 118:
p- 291-307 DOTI: 10.1016/j.tre.2018.08.007.

22. Chen, X. and J. Wu, Do different guanxi types affect capability building differently? A contingency
view. Ind. Mark. Manage., 2011. 40(4): p. 581-592 DOI: 10.1016/j.indmarman.2010.12.014.

23. Cui, N., et al., Contingent effects of managerial guanxi on new product development success. J. Bus.
Res., 2013. 66(12): p. 2522-2528 DOI: 10.1016/j.jbusres.2013.05.044.

24. Schumpeter, J. A. The Theory of Economic Development: An Inquiry into Profits, Capital,
Credit,Interest, and the Business Cycle. Piscataway, NJ: Transaction Publishers,1934.

25. HAGEDOORN, J., Innovation and entrepreneurship Schumpeter revisited, - Industrial and Corporate
Change. 1996.

26. Damanpour, F., Organizational size and innovation. Organ. Stud., 1992,13(3), 375-402.

27. Zomerdijk, C.V.a.L., Innovation_in_Experiential_Services_Karl_Kalcher. 2007.

28. Dikmen, I., M.T. Birgonul, and S.U. Artuk, Integrated framework to investigate value innovations. J
Manage Eng, 2005. 21(2): p. 81-90 DOI: 10.1061//ASCE/0742-597X/2005/21:2/81.

29. Liu, X., et al., Tie strength, absorptive capacity and innovation performance in Chinese manufacturing
industries. Nankai Bus. Rev. Int., 2017. 8(4): p. 475-494 DOI: 10.1108/nbri-01-2017-0002.

30. Escribano, A., A. Fosfuri, and J.A. Trib6, Managing external knowledge flows: The moderating role
of absorptive capacity. Res Policy, 2009. 38(1): p. 96-105 DOI: 10.1016/j.respol.2008.10.022.

31. Xie, X., et al., Identifying the factors determining cooperative innovation effect in emerging economies.

Chin. Manage. Stud., 2017. 11(3): p. 366-386 DOI: 10.1108/cms-01-2017-0013.

32. Smets, M., Book Review: Collaborative Entrepreneurship: How Communities of Networked Firms Use
Continuous Innovation to Create Economic Wealth. Organ. Stud., 2006. 27(6): p. 899-902 DOI:
10.1177/0170840606066420.

33. Nahapiet, J. and S. Ghoshal, Social Capital, Intellectual Capital, and the Organizational Advantage.
The Academy of Management Review, 1998. 23(2): p. 242 DOI: 10.2307/259373.


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 8 February 2019 d0i:10.20944/preprints201902.0077.v1

34. Lin, N., Social Capital: A Theory of Social Structure and Action. Cambridge University Press, New
York,2001.

35. Putnam, R.D. Bowling alone: America’s declining social capital. |. Democracy 6, 65-78, 1995..

36. Chen, H. and C.E. Beaudoin, An empirical study of a social network site: Exploring the effects of

social capital and information disclosure. Telematics Inf, 2016. 33(2): p. 432-435 DOI:
10.1016/j.tele.2015.09.001.

37. Lee, V.H.,, et al., The effects of supply chain management on technological innovation: The mediating
role of guanxi. Int J Prod Econ, 2018. 205: p. 15-29 DOI: 10.1016/j.ijpe.2018.08.025.

38. Ng, D.C.W. and K. Law, Impacts of informal networks on innovation performance: Evidence in
Shanghai___(innovation need a paradigm shift). Chin. Manage. Stud., 2015. 9(1): p. 56-72 DOI:
10.1108/CMS-05-2013-0077.

39. Tsai, M.-T. and N.-C. Cheng, Understanding knowledge sharing between IT professionals —an
integration of social cognitive and social exchange theory. Behaviour & Information Technology,
2012. 31(11): p. 1069-1080 DOI: 10.1080/0144929x.2010.550320.

40. Oparaocha, G.O., Towards building internal social network architecture that drives innovation: a
social exchange theory perspective. J. Knowl. Manage., 2016. 20(3): p. 534-556 DOI:
10.1108/jkm-06-2015-0212.

41. Molm, L.D., Power in negotiated and reciprocal exchange”, American Sociological Review. 1999.

42. Blau, P., Power and exchange in social life. New York: John Wiley & Sons, 1964..

43. Lioukas, C.S. and J.J. Reuer, Isolating Trust Outcomes from Exchange Relationships: Social Exchange
and Learning Benefits of Prior Ties in Alliances. Acad. Manage. J., 2015. 58(6): p. 1826-1847 DOI:
10.5465/am;j.2011.0934.

44. Wang, Z. and N. Wang, Knowledge sharing, innovation and firm performance. Expert Sys Appl,
2012. 39(10): p. 8899-8908 DOI: 10.1016/j.eswa.2012.02.017.

45. Markovic, S. and M. Bagherzadeh, How does breadth of external stakeholder co-creation influence

innovation performance? Analyzing the mediating roles of knowledge sharing and product innovation.
J. Bus. Res., 2018. 88: p. 173-186 DOI: 10.1016/j.jbusres.2018.03.028.

46. Akhavan, P. and S. Mahdi Hosseini, Social capital, knowledge sharing, and innovation capability: an
empirical study of R&D teams in Iran. Technology Analysis & Strategic Management, 2015. 28(1):
p- 96-113 DOI: 10.1080/09537325.2015.1072622.

47. Kipnis, A. B. Producing guanxi: Sentiment, self, and subculture in a North China village. Durham,
NC: Duke University Press,1997.

48. Guo, C. and J.K. Miller, Guanxi Dynamics and Entrepreneurial Firm Creation and Development in
China. Manage. Organ. Rev., 2015. 6(02): p. 267-291 DOI: 10.1111/j.1740-8784.2010.00180.x.

49. Zhang, Y. and Z. Zhang, Guanxi and organizational dynamics in China: a link between individual
and organizational levels. ]. Bus. Ethics, 2006. 67(4): p. 375-392 DOI: 10.1007/s10551-006-9031-7.

50. Chen, M.H., Y.Y. Chang, and C.Y. Lee, Creative entrepreneurs’ guanxi networks and success:

Information and resource. J. Bus. Res., 2015. 68(4): p. 900-905 DOI: 10.1016/j.jbusres.2014.11.049.
51. Arribas, I, P. Hernandez, and J.E. Vila, Guanxi, performance and innovation in entrepreneurial
service projects. Manage. Decis., 2013. 51(1-2): p. 173-183 DOI: 10.1108/00251741311291373.
52. Wang, C.H. and K.L. Chen, Guanxi: competitive advantage or necessary evil?: Evidence from
high-tech firms in Taiwan science parks. Rev. Int. Bus. Strategy, 2018. 28(1): p. 110-127 DOI:
10.1108/RIBS-07-2017-0058.


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 8 February 2019 d0i:10.20944/preprints201902.0077.v1

53. Holmen, E., A.C. Pedersen, and T. Torvatn, Building relationships for technological innovation. J.
Bus. Res., 2005. 58(9): p. 1240-1250 DOI: 10.1016/j.busres.2003.10.010.
54. McAdam, R., S. Moffett, and J. Peng, Knowledge sharing in Chinese service organizations: a multi

case cultural perspective. . Knowl. Manage., 2012. 16(1): p. 129-147 DOI:
10.1108/13673271211198981.

55. Allameh, S.M., Antecedents and consequences of intellectual capital: The role of social capital,
knowledge sharing and innovation. ] Intellect Cap, 2018. 19(5): p. 858-874 DOL
10.1108/Jic-05-2017-0068.

56. Wang, HK,, J.E. Tseng, and Y.F. Yen, Examining the mechanisms linking guanxi, norms and
knowledge sharing: the mediating roles of trust in Taiwan's high-tech firms. Int. J. Hum. Resour.
Manage., 2012. 23(19): p. 4048-4068 DOI: 10.1080/09585192.2011.654234.

57. Cao, Y. and Y. Xiang, The impact of knowledge governance on knowledge sharing. Manage. Decis.,
2012. 50(3-4): p. 591-610 DOI: 10.1108/00251741211220147.
58. G. W. & Kim, Y. G.. Breaking the myths of rewards: An exploratory study of attitudes about knowledge

sharing. Information Resources Management Journal, 15, 14-21,2002.

59. Wang, HK., Y.F. Yen, and ].F. Tseng, Knowledge sharing in knowledge workers: The roles of social
exchange theory and the theory of planned behavior. Innov-Manag Policy P, 2015. 17(4): p. 450-465
DOI: 10.1080/14479338.2015.1129283.

60. Heffner, M. and N. Sharif, Knowledge fusion for technological innovation in organizations. J. Knowl.
Manage., 2008. 12(2): p. 79-93 DOI: 10.1108/13673270810859532.

61. Abou-Zeid, E., & Cheng, Q. The effectiveness of innovation: A knowledge management approach.
International Journal of Innovation Management, 8, 261-274,2004.

62. Swan, J. Managing knowledge for innovation. Rethinking Knowledge Management, 147-169.2007.

63. Wang, C. and Q. Hu, Knowledge sharing in supply chain networks: Effects of collaborative innovation

activities and capability on innovation performance. Technovation, 2017 DOI:

10.1016/j.technovation.2017.12.002.

64. Ritter, T. and H.G. Gemunden, Interorganizational relationships and networks: An overview. J. Bus.
Res., 2003. 56(9): p. 691-697 DOLI: 10.1016/S0148-2963(01)00254-5.
65. Oliver, C., Determinants of Interorganizational Relationships - Integration and Future-Directions.

Acad Manage Rev, 1990. 15(2): p. 241-265 DOI: Doi 10.2307/258156.

66. He, W., Coevolution of Interorganizational Psychological Contract and Interorganizational
Relationship: A Case Study of Manufacturing Company in China. Discrete Dyn. Nat. Soc., 2017 DOI:
Artn 9370969

67. Mellewigt, T., A. Madhok, and A. Weibel, Trust and formal contracts in interorganizational
relationships - Substitutes and complements. Manage. Decis. Econ., 2007. 28(8): p. 833-847 DOI:
10.1002/mde.1321.

68. Madhok, A. and S.B. Tallman, Resources, Transactions and Rents: Managing Value Through
Interfirm Collaborative Relationships. Organ. Sci., 1998. 9(3): p. 326-339 DOI: 10.1287/orsc.9.3.326.

69. Brouthers, K.D. and Brouthers, L.E. “Acquisition or greenfield start-up? Institutional, culturaland
transaction cost influences”, StrategicManagement Journal, Vol. 21 No. 1, pp. 89-97 ,2000.

70. Morgan, R.M. and S.D. Hunt, The Commitment-Trust Theory of Relationship Marketing. J. Mark.,
1994. 58(3): p. 20-38 DOI: Doi 10.2307/1252308.

71. Davis, D.F. and ].T. Mentzer, Relational Resources in Interorganizational Exchange: The Effects of

Trade Equity and Brand Equity. J. Retail., 2008. 84(4): p. 435-448 DOI: 10.1016/j.jretai.2008.08.002.


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 8 February 2019 d0i:10.20944/preprints201902.0077.v1

72. Skarmeas, D., C.S. Katsikeas, and B.B. Schlegelmilch, Drivers of commitment and its impact on
performance in cross-cultural buyer-seller relationships: The importer’s perspective. J. Int. Bus. Stud.,
2002. 33(4): p. 757-783 DOIL: DOI 10.1057/palgrave jibs.8491043.

73. Obal, M., Why do incumbents sometimes succeed? Investigating the role of interorganizational trust on
the adoption of disruptive technology. Ind. Mark. Manage., 2013. 42(6): p. 900-908 DOI:
10.1016/j.indmarman.2013.05.017.

74. Ramasamy, B., KW. Goh, and M.C.H. Yeung, Is Guanxi (relationship) a bridge to knowledge
transfer? J. Bus. Res., 2006. 59(1): p. 130-139 DOI: 10.1016/j.jbusres.2005.04.001.

75. Gerbing, J. C., & Anderson, D. W. Structure equation modeling in practice: Areview and
recommended two step approach. Psychological Bulletin, 103, 411423, 1988.

76. Xue, X.L., et al., Analyzing collaborative relationships among industrialized construction technology
innovation organizations: A combined SNA and SEM approach. J. Clean. Prod., 2018. 173: p. 265-277
DOI: 10.1016/j.jclepro.2017.01.009.

77. Hofmann, D.A., An overview of the logic and rationale of hierarchical linear models. . Manage., 1997.
23(6): p. 723-744 DOI: Doi 10.1016/S0149-2063(97)90026-X.
78. Hsiao, C., Y.H. Lee, and H.H. Hsu, Motivated or empowering antecedents to drive service

innovation. Serv. Ind. J., 2017. 37(1): p. 5-30 DOI: 10.1080/02642069.2017.1284203.

79. Audenaert, M., A. Vanderstraeten, and D. Buyens, When innovation requirements empower
individual innovation: the role of job complexity. Pers. Rev., 2017. 46(3): p. 608-623 DOI:
10.1108/Pr-10-2014-0219.

80. Yoshida, D.T., et al., Does servant leadership foster creativity and innovation? A multi-level mediation
study of identification and prototypicality. J. Bus. Res., 2014. 67(7): p. 1395-1404 DOI:
10.1016/j.jbusres.2013.08.013.

81. Donaldson, S. I., & Grant-Vallone, E. ] .Understanding self-report bias in organizational behavior
research. Journal of Business and Psychology, 17(2), 245260, 2002.
82. Scott, S.G. and R.A. Bruce, Determinants of innovative behavior A path model of individual

innovation in the workplace. Acad. Manage. J., 1994. 37(3): p. 580-607 DOI: Doi 10.2307/256701.
83. Cheng, J.W. and Li, S.C. “The relationships of organization justice, trust and knowledge sharing
behaviors”, Academy of Management Proceedings, Vol. 2001 No. 1, pp. 69-93.,2001
84. Rodriguez-Lopez, N., M.E. Diz-Comesana, and A.E.C. Mondragon, Exploring quality generating
factors in customer-supplier relationships. Gospodarka Surowcami Mineral. Mineral Res. Manage.,
2017. 33(4): p. 157-176 DOI: 10.1515/gospo-2017-0046.

85. Gu, V.C,, et al.,, Managing Collaborative Relationships in Third Party Logistics: An Empirical Study.
Int. J. Inf. Syst. Supply Chain Manage., 2017. 10(2): p. 42-65 DOI: 10.4018/Ijisscm.2017040103.
86. Hu, L.t. and P.M. Bentler, Cutoff criteria for fit indexes in covariance structure analysis: Conventional

criteria versus new alternatives. Structural Equation Modeling: A Multidisciplinary Journal, 1999.

6(1): p. 1-55 DOI: 10.1080/10705519909540118.

87. Hayes, A.F., An Index and Test of Linear Moderated Mediation. Multivar Behav Res, 2015. 50(1): p.
1-22 DOI: 10.1080/00273171.2014.962683.
88. Liu, Y.W., R.T. Keller, and H.A. Shih, The impact of team-member exchange, differentiation, team

commitment, and knowledge sharing on R&D project team performance. R&D Manage, 2011. 41(3): p.
274-287 DOI: DOI 10.1111/j.1467-9310.2011.00636.X.


http://dx.doi.org/10.20944/preprints201902.0077.v1
http://dx.doi.org/10.3390/su11061657

