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Abstract: In order to investigate the relationship between government policy, the service and design of rural
crowdsourcing spaces, the self-efficacy of returning youth, and the innovation performance of businesses, this
study focuses on gathering data by distributing questionnaires to returning youth in rural crowdsourcing
spaces and developing a structural model. The results demonstrate how important government policies are in
encouraging youth entrepreneurship in their local communities. It has the potential to enhance both the
development of rural crowdsourcing spaces and the self-efficacy of young entrepreneurs, thereby enhancing
the innovative capabilities of local entrepreneurial businesses. Therefore, in order to encourage economic
development in rural areas, the government should improve pertinent support measures.
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1. Introduction

Sustainable development is a model of development that improves human well-being in the
long term without destroying the environment (United Nations [UN], 1972). This concept means that
human well-being cannot be achieved at the cost of environmental damage, which raises the question
of how sustainable development can be interpreted from the perspective of small private enterprises
(Parrish, 2010). Sustainable development oriented businesses should endure business activities while
contributing to sustainable development (Atkinson, 2000). Entrepreneurship as an engine of
economic development should support rapid growth while also focusing on sustainable
development goals. Sustainably oriented entrepreneurship helps to avoid environmental
degradation, promote social transformation, and achieve the Sustainable Development Goals (SDGs).
Conversely, the SDG agenda also has implications for entrepreneurship, as it takes into account the
importance of organizations operating in interdependent, complex environments that require
balancing economic, social, human, and ecological goals[1].

Entrepreneurship is considered as an economic engine, or new businesses that create jobs, by
providing goods and services to customers and contributing to economic growth (Rahdari et al., 2016;
Vazquez-Brewster and Sarkis, 2012). Entrepreneurs can contribute to social transformation and
support products and services produced in a sustainable manner. Thus, a sustainable orientation of
entrepreneurship contributes to achieving the SDGs and avoiding environmental degradation. On
the other hand, the sustainable development agenda can also influence entrepreneurship.

© 2023 by the author(s). Distributed under a Creative Commons CC BY license.
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Entrepreneurial orientation is defined as the act of "innovating in the product market, taking certain
risks, and competing proactively with competitors" (Miller, 1983). Entrepreneurial orientation
includes initiative, innovation, and risk-taking, and can positively impact business performance
(Razaei & Ortt, 2018). Entrepreneurial orientation emphasizes aspects of process, practice, and
decision-making activities (Lumpkin & Dess, 1996), promotes innovation, and helps determine the
market potential of a firm (Kiyabo & Isaga, 2020).

Sustainability, as an effort to balance economic, social, human, and ecological goals, takes into
account the fact that organizations operate in complex, interdependent environments. As revealed
by Schaltegger et al. (2018), the SDGs can be achieved by providing better working conditions, fair
income, and compensation for employment prospects. Eradicating poverty by creating more
employment options and good jobs for everyone is essential to achieve the eighth goal of the SDGs
(Weidinger, 2014).

Sustainable development is inseparable from rural areas, which are the producers of food and
resources and provide ecosystems of natural services. At the same time, in the context of modern
industrialization/urbanization, rural areas also face a range of environmental, social and economic
problems that affect the process of sustainable development to some extent. For rural areas,
sustainable development is also important because it provides a model of development that meets
the needs of the present without undermining the development opportunities of future generations.
In this model, rural areas can achieve balanced ecological, economic and social development.
Sustainable development can guide sustainable planning and practice in rural areas in the areas of
land use, agricultural production, waste management, and resource recycling. By promoting
sustainable development paths represented by eco-agriculture, green industry, and eco-tourism,
resources in rural areas can be used rationally, while improving farmers' income generation and
promoting local economic development and poverty eradication efforts. In addition, sustainable
development helps improve the quality of life of farmers and enhances their opportunities to
participate in social, cultural and educational activities.

However, today, when the gap between urban and rural development and income still exists,
some of the outstanding rural talents will move to the cities, and there is still a shortage of rural
talents compared to urban talents, which brings certain difficulties to the development of rural areas.
Strengthening the construction of rural talents is an important part of the rural revitalization strategy,
and rural revitalization cannot be achieved without the efforts of contemporary young talents. As far
as the current situation of rural development is concerned, due to the relatively backward
development of the countryside in terms of human resources, resources, technology and capital, the
comprehensive factors of insufficient rural development hinder the introduction and cultivation of
rural talents, and the development of all fields in the countryside is constrained by the talent
resources. This is mainly due to the rapid development of cities, which are more attractive to talent
resources compared to the countryside, leading to the active approach of talents to the cities and the
increasing lack of rural talents. At the same time, due to the relatively low agricultural efficiency,
relatively backward rural environment and people's traditional ideology, a large number of rural
laborers go to the city, while urban talents are also reluctant to enter the countryside. The way of
talent allocation under the market economy law leads to the problem of difficulty in introducing and
stabilizing talents in the countryside. Some data show that at present, the proportion of young people
aged 15-39, who are permanent residents in the countryside are less than 30%, even as of April 2022,
although China's various types of people returning to the countryside to start their own businesses
exceeded 11 million, but according to the actual research found that most of them only stayed briefly
and quickly returned to the city. It can be seen that the lack of rural talents, especially young talents,
has become an urgent problem to be solved in the process of rural revitalization.

To attract talent to the countryside, stay in the countryside. In order to do so, there must be a
reliable platform carrier to support them, i.e. to build a platform for youth entrepreneurship and
provide them with the opportunity to "show off their skills". A good and stable platform for young
people to return to their hometowns can cultivate rural talents and guide young entrepreneurs; build
entrepreneurial opportunities to promote agricultural modernization; and promote rural


https://doi.org/10.20944/preprints202307.1649.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 25 July 2023 doi:10.20944/preprints202307.1649.v1

revitalization to achieve common prosperity. In short, it is important to build a platform for youth
entrepreneurship.

Therefore, this study establishes a performance model of youth returning to their hometown
entrepreneurship platform, analyzes the characteristics of each youth entrepreneurship platform
construction through field visits and research on some youth entrepreneurship platforms, and
proposes where the advantages of rural entrepreneurship platform construction lie. And on this basis,
suggestions are made to universities, relevant departments, etc., in an attempt to promote the
construction of youth entrepreneurship platforms in their hometowns to the greatest extent.

2. Literature review and hypothesis development

2.1. The effect of the support policies for returning entrepreneurs on the self-efficacy of returning
entrepreneurs

Self-efficacy is based on an individual's self-perception of their skills and abilities, a concept that
reflects a person's internal beliefs about whether they possess competencies that are considered
important for task performance and their ability to effectively translate these skills into chosen
outcomes [2]. The concept of self-efficacy is widely used in the career-related literature to explain
career choices, career preferences, and ultimately career behaviors [3]. The same self-efficacy can exist
in an entrepreneurial career. Entrepreneurial self-efficacy is a belief that an individual can effectively
accomplish entrepreneurial activities and succeed. Entrepreneurship is a very complex process in
which individuals seek opportunities, integrate resources, build a business and build it into a
successful entity, and there is a lot of uncertainty, so self-efficacy is especially important to the success
of entrepreneurs [4].

Social contextual plasticity is one of the important influencing factors of self-efficacy. The
external environment, including supportive policies and family support, can have an exemplary or
encouraging effect on entrepreneurs' career perceptions and willingness to make choices, and the
support of the external environment can also have an impact on entrepreneurs' self-efficacy. On the
one hand, policies are crucial for entrepreneurial activities, and governments can facilitate the
establishment of an institutional environment that encourages productive entrepreneurship through
policies [5]. On the other hand, entrepreneurial support policies can promote the impact of
entrepreneurial enthusiasm on psychological capital accumulation [6]. In conclusion, entrepreneurial
policies can create a favorable climate for entrepreneurial behavior and reduce uncertainty in the
early stages of entrepreneurship, which, to some extent, increases entrepreneurial propensity and
makes entrepreneurs willing to consistently repeat entrepreneurship in the future after analyzing the
feasibility of entrepreneurship, thereby increasing self-efficacy. This leads to the following hypothesis:
H;:Support policies for hometown entrepreneurship can significantly and positively affect the
entrepreneurial performance of firms

2.2. The Impact of Returning Entrepreneurship Support Policies on the Service and Design of Rural
Crowdsourcing Spaces

As a new type of cross-border network effect platform, crowdsourcing space is highly
participatory and innovative, and its essence is to provide innovation and entrepreneurship services,
resources and knowledge for enterprises or users through platform sharing, which is a resource
collaboration and co-creation process of all participating subjects on the platform. The survival and
development of rural crowdsourcing spaces depends on whether they can bring dual value-added
innovation and entrepreneurship service network resources to the platform organization and the
returning entrepreneurs. Relying only on the power of rural crowdsourcing spaces themselves, they
have limited ability and resource channels to provide relatively professional high-level services such
as mentorship, science and technology policy consultation, entrepreneurship training, and business
management improvement, on top of providing basic services such as physical space, equipment and
equipment, and business and taxation agency. Based on the limited service resources and service
behavior limitations of rural crowdsource spaces, the government's appropriate intervention through
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the introduction of policies becomes an important means to ensure the service capacity of rural
crowdsource spaces can be improved. At the same time, the high risks and uncertainties faced by
rural entrepreneurship require the government to act as a "manager”, "supervisor" and "guide". At
the same time, the government needs to play the roles of "manager”, "supervisor" and "guide", and
make up for the shortcomings of various services in rural crowdsourcing spaces through appropriate
interventions, so as to indirectly boost the competitiveness of the platform in terms of its service
capacity and its ability to incubate creators' innovation and entrepreneurship. Based on this, the
following hypotheses are proposed:

H,:Support policies for hometown entrepreneurship can significantly and positively influence the
service and design of rural crowdsourcing spaces

2.3. The impact of rural crowdsourcing space services and design on the self-efficacy of returning
entrepreneurs

The services of rural crowdspaces mainly include are technical support, financial support, and
social support [7]. Technical support mainly refers to the crowdsourcing space providing office space,
tools, materials and relevant training to help enterprises reach their goals [8]. Financial support refers
to crowdsourcing spaces providing enterprises with relevant resources at relatively low prices, and
crowdsourcing spaces can absorb funds from the government, related organizations and universities
for enterprises to further reduce innovation costs [9]. Social support means that crowdsourcing spaces
create a platform for enterprises to learn and communicate, and organize some group discussions to
gain innovation opportunities through communication and cooperation with other enterprises, in
which creators can learn new skills from like-minded friends and collaborate. It is the rich and diverse
resources that bring greater competitive advantage and better service capabilities, bringing more
opportunities for entrepreneurs while enhancing their self-efficacy.

The behavior people exhibit is largely influenced by the spatial environment they live in, so the
innovative activities of creators in crowdspaces are also influenced by the crowdspace design itself.
In the definition of crowdspace, it is emphasized that crowdspaces are often based on the gathering
of physical locations to carry out innovative activities [10], while the advantages of crowdspace
design are not only limited to the design of physical spaces, but also the "social" aspects of crowdspace
design [11]. Therefore, the crowdsourcing space should not only have a relatively independent office
space, but also provide a communication area for the creators. Different entrepreneurs gather
together through crowdsourcing spaces, using the open design of the space to share information and
resources, promote the spread of ideas, and collide to create sparks [12]. Good space design provides
opportunities for inadvertent communication and collision of innovative ideas, which can promote
knowledge interaction among creators, facilitate knowledge overflow and birth of new ideas, and
thus enhance the self-efficacy of entrepreneurs [13].

This leads to the following hypothesis:

Hj:Rural crowdsourcing space services and design can significantly and positively influence the self-
efficacy of returning entrepreneurs

2.4. The effects of entrepreneurial platform services and design, entrepreneurial self-efficacy, and
entrepreneurial support policies on corporate entrepreneurial performance

The physical environment is an external factor that inevitably plays a role in individual behavior.
The design of the physical environment affects people's emotions and changes their performance to
some extent (Loomans et al., 2018). According to environmental psychology, there is an interactive
relationship between humans and their physical environment. Platform structure empowerment
emphasizes that individuals can gain more knowledge, support, and opportunities by engaging in
an environment that can fully empower them [14]. That is, the physical layout of the workspace can
have a significant impact on employee productivity and thus on organizational performance (Yerkes,
2003).

The higher the self-efficacy of an entrepreneur, the more able he or she will be to lead the
company to higher revenue and employment growth rates [15]. Entrepreneurs with higher self-
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efficacy will have a greater ability to increase their chances of success, including accurately assessing
knowledge gaps in themselves and in their networks, creating comprehensive skills and
competencies to solve problems, and learning to tolerate disagreements. Also, self-efficacy is
important for the acquisition and maintenance of competitive advantage in new ventures, and high
self-efficacy of business founders in innovation facilitates risk-taking and financial control, thus
increasing business success [16].

Governments create greater economic prosperity by developing policies that transform an
economic environment with little entrepreneurial activity into one that provides greater incentives
for individuals in the public or private sector to develop innovative entrepreneurial activity in a more
consistent and systematic manner [17]. For example, the Reagan economic policy reforms
(Reaganomics) in the United States and Thatcherism (Thatcher ism) in the United Kingdom
(economic reforms introduced by Prime Minister Thatcher) greatly stimulated the transition of the
private sector to entrepreneurship.

This leads to the following hypothesis:

H,: Entrepreneurial support policies, entrepreneurial platform services and design, and
entrepreneurial self-efficacy all significantly and positively influence business entrepreneurial
performance

2.5. The mediating role of entrepreneurship platform services and design on entrepreneurship support policies
and firm entrepreneurial performance

Government policies play an extremely important guiding role in the process of resource and
service driven operational performance improvement. Chen et al. showed that the implementation
of government policies plays an extremely important role in guiding and facilitating the daily
operation and performance evaluation of crowdspaces, and that more reasonable financial subsidies
and tax incentives can significantly improve the operational efficiency of crowdspaces [18]. The study
by Pieterse and Rese et al. also confirmed the facilitating relationship between entrepreneurial
platform services and design on business entrepreneurial performance. The results indicate that other
elements such as the design of crowdsourcing spaces, arranged activities, and provided resources
can be targeted to meet firms' needs, provide a creative environment, and can facilitate the generation
of innovative activities, ultimately contributing to the improvement of tenants' innovation
performance [19,20]. Thus government policy supported entrepreneurial platform services and
design have the potential to contribute to the growth of entrepreneurial performance of firms.

This leads to the following hypothesis:

Hs:Entrepreneurial platform services and design mediate the significant impact of entrepreneurship
support policies on firm entrepreneurial performance

2.6. The mediating role of entrepreneurial self-efficacy on entrepreneurial support policies and business start-
up performance

According to the social cognitive perspective, self-efficacy is influenced by three factors: the
individual's analysis of the task, the attribution of past success or failure, and the individual's
evaluation of the environment in which he or she finds himself or herself [21]. For example, a study
by Wu et al. demonstrated that external environmental factors such as policies directly affect the
development of self-efficacy, and that entrepreneurial self-efficacy is higher when entrepreneurs
perceive a better entrepreneurial environment [22]. Also, entrepreneurs who have greater confidence
in the tasks to be accomplished and the roles to be performed in the entrepreneurial process gain
more advantages. This is because entrepreneurs with high self-efficacy set higher entrepreneurial
goals for themselves and their ventures in the entrepreneurial process, and high goal consistency
makes them work harder to achieve their goals and show more perseverance and persistent behavior
in the face of difficulties and setbacks, thus better contributing to entrepreneurial performance [23].
Thus the self-efficacy developed by entrepreneurs due to government policy support is likely to
contribute to the growth of entrepreneurial performance of firms.

This leads to the following hypothesis:
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Hg:Entrepreneurial self-efficacy mediates the significant impact of entrepreneurial support policies
on business start-up performance

3. Research methods

3.1. Population and sample

This study was conducted by means of a questionnaire using a five-point Likert scale, and the
questions were mainly adopted from the scales used in published academic papers at home and
abroad. Before distributing the questionnaire, the research team contacted the director of the
crowdsourcing space to explain the main content of the study and to obtain permission and support
to enter the space.

3.2. Latent variables and indicators

In the concept manipulation, we give the definition of each concept. As shown in Table 1, the
analysis uses the following metrics in the latent variables.

The measurement of variables is carried out using a theoretical construct framework in which
the variable or the structure called definition should have a definition which consists of genus
approximation and variance specific (Thalaw, 2008). The generic approximation as a general term
determines the metric (nominal, ordinal, interval and ratio), while the difference specific determines
the empirical indicator. The expected empirical metrics adequately reflect the constructs that achieve
the isomorphic conditions.

The indicators of the support policies for returning home to entrepreneurship were obtained
from the performance evaluation index system of the support policies for returning home to
entrepreneurship by Fang Ming et al [24], the indicators of the self-efficacy of returning home to
entrepreneurship youth were obtained from the entrepreneurial self-efficacy measurement
questionnaire by Huihui Li and Yongchun Huang et al [25,26], and the indicators of the service and
design of rural crowdsourcing spaces and the indicators of enterprise innovation performance were
obtained from the crowdsourcing space design, service and enterprise innovation performance
constructed by Ying Han et al The empirical model [27].

Table 1. Latent variables and indicators.

Latent variables Definition Indications

ZFZC1:Support policy promotion

Policies and laws efforts

enacted and ZFZC2:Support policy benefit

implemented by degree
the government ZFZ(C3:Financial support efforts
that have a ZFZ(C4:Degree of implementation of
critical impact on entrepreneurship training
Support policies for hometown the motivation ZFZ(C5:Satisfaction with economic
entrepreneurship -
and home-based conditions

entrepreneurial ZFZC6:Support policy satisfaction

activities of ZFZ(C7:Satisfaction with production
returning and operation conditions
entrepreneurs ZFZ(C8:Business Development
[28] Satisfaction

ZFZ(C9:Satisfaction with training
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Self-efficacy of returning young

entrepreneurs

Rural Crowdsourcing Service and

Design

Entrepreneurial
self-efficacy is a
belief that an
individual can
effectively
accomplish
entrepreneurial
activities and

succeed

The innovation
and
entrepreneurship
service network
resources unique
to the rural
crowdsourcing
platform that can
bring double
value-added to
the platform
organization and
returning

entrepreneurs

effectiveness

ZWXN1:Confident to start a
company and keep working
ZWXN2: Confidence in controlling
the creation process of a new
company
ZWXNB3:Know the practical details
necessary when starting a business
ZWXN4:Know how to develop a
startup project
ZWXNb5:Believe that you can
succeed if you want to start a

company

FWYSJ1:The design of rural
crowdsourcing spaces can stimulate
creative thinking
FWYSJ2:The design of rural
crowdsourcing space is interesting
FWYS]J3:The design of rural
crowdsourcing spaces can improve
the quality of ideas
FWYSJ4:The services of rural
crowdsourcing spaces are conducive
to building internal networks
FWYS]5:Rural crowdsourcing
services facilitate access to external
resources
FWYSJ6:Rural crowdsourcing
services provide access to capital
FWYS]7:The services of Village
Crowdspace include some training

and activities
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CXJX1: You can produce new
products (services) in rural
crowdsourcing spaces in priority to
your competitors
CXJX2:New products (services) can
be produced in rural crowdsourcing

spaces that are as good as those of

competitors
The extent to CXJX3:Improved products can be
which a task is developed in rural crowdsourcing
Corporate Entrepreneurial completed or a spaces
Performance goalisreached  CX]JX4:New markets can be opened
in the course of in rural crowdsourcing spaces

entrepreneurship CXJX5:New profit points can be
generated in the rural
crowdsourcing space
CXJX6:Market share can be
increased in the rural crowdsourcing
space
CXJX7:In the village crowdsourcing
can increase production and reduce

labor costs

3.3. Data analysis

PLS-SEM is used to test the construction of a home-based entrepreneurship platform for the
sustainability of youth home-based entrepreneurship. PLS-SEM consists of a set of multivariate
techniques that are validating rather than exploratory in testing whether the model fits the data. We
used Stata software to propose six testable hypotheses. Figure 1 shows the interrelationships between
the supportive policies for hometown entrepreneurship, self-efficacy of hometown entrepreneurial
youth, rural crowdsourcing services and design, and firm innovation performance.

FWYSJ ZWXN

h 4

ZEZC

A 4

CYIX

Figure 1. Mediation framework.

We evaluated reflexive measurement model criteria such as internal consistency (Cronbach's
and composite reliability) and convergent validity (mean extracted variance and indicator reliability).


https://doi.org/10.20944/preprints202307.1649.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 25 July 2023

In this regard, indicator reliability should be higher than 0.5 (Hair et al., 2014). cronbach's alpha
should be greater than 0.7 (Hair et al., 2014). The mean variance of the extracts should be greater than
0.5. the composite reliability should be greater than 0.7 (Fornell and Larcker, 1981). In this study, the
goodness of fit (GoF) index was also used as model appropriateness (Henseler and Sarstedt, 2013).

4. Analysis and discussion

4.1. Descriptive statistics

Table 2 shows the demographic characteristics of the survey respondents. Most respondents are
young entrepreneurs aged 21-30, and interestingly, the ratio of men to women is balanced, indicating
that more and more women are choosing to start their own businesses. Most of the entrepreneurs'
education is above college and university, reflecting the generally higher education level of

entrepreneurs and the improved quality of returning entrepreneurs.

Table 2. Respondents' characteristics.

do0i:10.20944/preprints202307.1649.v1

Demographic
. Freq. % Cum.%

characteristic

Male 245 524 524
Gender
Female 223 476 100
<20 110 235 235
21-30 294 628 863
Age 31-40 39 83 94.7
41-50 16 34 98.1
=51 9 1.8 100
Primary school and below 25 53 5.3
Junior high school 19 8.3 13.6
Education

Senior high school 11 2.4 16
College degree or above 393 84 100

4.2. Scoring of indicators

Table 3 shows the descriptive statistics of the empirical indicators. All variables fall into the very
high category, with the highest self-efficacy score (3.71) for returning youth entrepreneurs. This is
because the survey respondents are returning entrepreneurs in rural crowdsourcing spaces, who
themselves have relatively high willingness and confidence in returning to their hometown.

Table 3. Scoring of indicators.

Indicators Minimum Maximum Mean Standard

deviation
ZFZC1 1 5 3.73 1.272
ZFZC2 1 5 3.70 1.312
ZFZC3 1 5 3.68 1.280
ZFZC4 1 5 3.67 1.312
ZFZC5 1 5 3.71 1.294
ZFZC6 1 5 3.72 1.258
ZFZC7 1 5 3.68 1.315
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ZFZC8 1 5 3.67 1.332
ZFZC9 1 5 3.68 1.298
Average 3.69
Category High
ZWXN1 1 5 3.70 1.299
ZWXN2 1 5 3.72 1.288
ZWXN3 1 5 3.70 1316
ZWXN4 1 5 3.72 1.304
ZWXN5 1 5 3.71 1.301
Average 3.71
Category High
FWYS]J1 1 5 3.74 1.322
FWYS]J2 1 5 3.64 1.342
FWYSJ3 1 5 3.65 1.310
FWYSJ4 1 5 3.69 1.305
FWYSJ5 1 5 3.71 1.245
FWYSJ6 1 5 3.73 1.313
FWYSJ7 1 5 3.73 1.299
Average 3.70
Category High
CXJX1 1 5 3.69 1.318
CXJX2 1 5 3.71 1.312
CXJX3 1 5 3.69 1.321
CXJX4 1 5 3.70 1.322
CXJX5 1 5 3.68 1.294
CXJX6 1 5 3.63 1.321
CXJX7 1 5 3.66 1.318
Average 3.68
Category High

Among all the empirical indicators of the support policies for hometown entrepreneurship,
people generally recognize the strength of government support policies in terms of publicity (3.73),
but they are less satisfied in the aspects of government financial support, satisfaction with production
and operation conditions, satisfaction with enterprise development and satisfaction with government
training effects, which indicates that entrepreneurs need more financial and training help from the
government.

Among all the empirical indicators of rural crowdsourcing space services and design, it is
believed that the design of rural crowdsourcing spaces still needs to be improved in terms of
interestingness (3.64). The improvement of funness is conducive to expanding the innovative way of
thinking of entrepreneurs, thus helping them to generate more high-quality business ideas. Thus a
low score for funness is consistent with the score that the design of rural crowdspaces can improve
the quality of ideas (3.65).

Among all the empirical indicators of enterprise innovation performance, entrepreneurs scored
low (3.63) on "market share can be increased in rural crowdsourcing spaces", indicating their lack of

do0i:10.20944/preprints202307.1649.v1
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confidence in the market competitiveness provided by rural crowdsourcing spaces. Market share
refers to the proportion of the sales volume (or sales) of a product (or category) among similar
products (or categories) in the market, which reflects the position of an enterprise in the market. The
higher the market share, the stronger the competitiveness. The size of the market share directly affects
the production scale and cost of the enterprise, so the indicator "We can increase production and
reduce labor cost in the village crowdsourcing space" also scored relatively low.

4.3. Descriptive statistics and correlation analysis of each variable

The means, standard deviations and correlation coefficients of each variable are shown in Table
1. From the table, it can be seen that there is a significant positive correlation between the support
policy for hometown entrepreneurship, the service and design of rural crowdsourcing space, the self-
efficacy of hometown entrepreneurs and the entrepreneurial performance of enterprises. There is a
significant positive correlation between the support policy for hometown entrepreneurship and the
entrepreneurial performance of enterprises (r=0.957, p<0.001); a significant positive correlation
between the support policy for hometown entrepreneurship and the self-efficacy of hometown
entrepreneurs (r=0.943, p<0.001); a significant positive correlation between the support policy for
hometown entrepreneurship and the service and design of rural crowdsourcing spaces (r=0.956, p<
0.001); there was a significant positive correlation between self-efficacy of returning entrepreneurs
and entrepreneurial performance of enterprises (r=0.941,p<0.001); there was a significant positive
correlation between service and design of rural crowdsourcing spaces and entrepreneurial
performance of enterprises (r=0.946,p<0.001).

Table 4. Descriptive statistics and correlation coefficients for each variable (n=468).

Variables M+SD 1 2 3
1 Return to home to support
entrepreneurial policies
2 Service and design of rural
crowdsourcing space
3 Self-efficacy of returning entrepreneurs  3.71+1.14 0.943*  0.939**
4 Business start-up performance 3.68+1.15 0.957**  0.946**  0.941**

3.69+1.22

3.70£1.14 0.956**

3. Result

Note: * represents p < 0.05, ** represents p < 0.01, *** represents p < 0.001, same below.

4.4. Multiple stepwise regression analysis among the variables

In this study, multiple stepwise regression analysis was conducted with corporate
entrepreneurial performance as the dependent variable and the support policy for returning
entrepreneurs, the service and design of rural crowdsourcing spaces and self-efficacy of returning
entrepreneurs as predictor variables. The results are shown in Table 2, and the corresponding
regression equations are:

Business start-up performance = 0.492xsupporting policies for returning entrepreneurs +
0.243xservices and design of rural crowdsourcing spaces + 0.263xself-efficacy of returning
entrepreneurs - 0.014

In this case, the model explains 93.4% of the firm's entrepreneurial performance.
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Table 5. Multiple stepwise regression analysis among variables.

Non-
standardized
Standardizatio
Variables coefficient t P R2 AR2
n factor Beta
Standard
Error
Support policies
for hometown 10.61
0.492 0.046 0.481
entrepreneurshi 5
P
Service and
0.00
design of rural
0.243 0.044 0.24 5.456 0 093 093
crowdsourcing
4 4
space
Self-efficacy of
returning 0.263 0.039 0.262 6.762
entrepreneurs
- 0.77
Constant term 0.048 -0.29
0.014 2

4.5. A test of the moderating role that rural crowdsourcing venues’ design and customer service have on
returning entrepreneurs’ confidence in their ability to launch successful businesses

Multiplef mediation models were developed according to the mediation effects test procedure

1, and the fit of the models and the significance of the coefficients of each path were tested in the bias-
corrected nonparametric percentile Bootstrap method using 5000 replicate samples in the SPSS macro
PROCESS of Hayes 2.

In order to explore the indirect influence of the support policy for hometown entrepreneurship
on the entrepreneurial performance of enterprises through the service and design of rural
crowdsourcing spaces and the self-efficacy of hometown entrepreneurs, and to clarify the internal
mechanism of the service and design of rural crowdsourcing spaces and the self-efficacy of
hometown entrepreneurs between them, this study uses the support policy for hometown
entrepreneurship and its indicators as the independent variables, the entrepreneurial performance of
enterprises and its indicators as the dependent variables, and the service and design of rural
crowdsourcing spaces and the self-efficacy of hometown entrepreneurs as the mediating variables.
The structural equation model M is constructed with the support policy and its indicators as the
independent variables, the enterprise entrepreneurship performance and its indicators as the
dependent variables, and the service and design of rural crowdsourcing space and the self-efficacy
of hometown entrepreneurs as the mediating variables. The fit index of model M is: 0.724, and the
relevant model fit assessment indexes are within the standard reference value, indicating that the fit
index of model M is excellent, which provides a good basis for further testing.

1 Wen Zhonglin,Ye Baojuan. Mediation effect analysis:Methods and model development(J]. Advances in Psychological Science,2014,22(05):731-745.

2 Hayes, A.F. (2013). Introduction to mediation, moderation, and conditional process analysis: A regression-based approach.New York:The Guilford Press.
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Figure 2. PLS-SEM framework output.

Table 6 displays the findings of a more thorough analysis of the mediating effects. Table 6 shows
that none of the three mediating routes' confidence intervals contain 0 and that they all reach a
significant level. The two mediating variables of service and design of rural crowdsourcing spaces
and self-efficacy of return entrepreneurs and both of them played a chain mediating role in it were
found to mediate 49.16% of the effect of the return entrepreneurship support policy on the
entrepreneurial performance of enterprises.

Table 6. Intermediary effect values and effect sizes.

Relati

Intermediary Intermediary ~ Bootstrap Boot CI  Boot CI elative
Pathwa effect value SE Lower Upper effect

y PP size (%)
ZFZC*FVZYS] —X 0.272 0.054 0.454 0.663 23.92
ZFZC*Z‘;(VXN*CX] 0.160 0.031 0.101 0.223 14.07

ZFZC—FWYS]—ZW

XN—CX]X 0.127 0.234 0.084 0.176 11.17
Total indirect effect 0.559 0.054 0.454 0.663 49.16

3.1. Subs

5. Discussion

Past research has shown that many entrepreneurs pay particular attention to political market
dynamics as well as business markets [29-32]because of the broad influence of government or politics
on business activities in emerging economies [33-37]. In particular, the rapid changes in government
policies in the political arena provide a constant stream of opportunities for entrepreneurs [38—40].
Entrepreneurs who actively follow these changes in government policies may identify more
opportunities and take advantage of them by engaging in entrepreneurial activities, ultimately
creating value for their businesses [41].The results of this study build on this foundation and validate
the positive impact of entrepreneurship policies on entrepreneurial performance.

It has been shown that some macro-level public policy factors can influence the impact of
entrepreneurship platforms on entrepreneurship. Therefore, many scholars propose to promote the
construction and development of entrepreneurship platforms through policies. For example, Shen
Xiaochun summarizes the active role of the government in the development of crowdsourcing spaces:
first, to take crowdsourcing spaces as an important grip of regional dual innovation; second, to
introduce preferential policies to support the development of crowdsourcing spaces to stimulate the
vitality of "dual innovation"; third, to strengthen the classification and guidance of crowdsourcing
spaces to strengthen demonstration and leadership [42]. Liu classifies China's crowdspaces into
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government-led and market-led according to the differences in the behaviors of investment subjects,
and makes policy suggestions: first, the government needs to dynamically adjust its governance
strategies to support the development of crowdspaces according to the evolution of the industrial
environment; second, the government needs to strengthen the supervision of crowdspaces to prevent
the market crowding effect; third, attention should be paid to the "government hand" and the
"market" when formulating policies to support crowdspaces. Third, when formulating policies to
support crowdsourcing spaces, attention should be paid to the difference in regulation between the
"government hand" and the "market hand" to prevent institutional dependence and subsidy
dependence [43].

The work environment and organization in which employees work is the organizational
environment, such as organizational culture, organizational innovation climate, organizational
rewards, leadership style, promotion system, and team atmosphere, etc. Damanpour et al. found that
the establishment of innovation climate within an organization and the stimulation of employees'
innovation can be influenced by the organizational culture established by the top and senior
management in the organization [44], and crowdsourcing spaces are no exception. For example, Van
Holma argues that makerspaces influence innovative entrepreneurial activities by stimulating
creators' creativity, building social networks, and reducing startup costs [45]. Hypothesis III validates
these ideas.

The fourth hypothesis predicts the effects of policies, platforms, and entrepreneurs themselves
on entrepreneurial performance, and this hypothesis is supported empirically. Our findings support
the view of Shaosheng Huang et al. They concluded that platform digital empowerment significantly
enhanced entrepreneurial performance, entrepreneurial psychological capital played a partial role in
the digital pathway of platform digital empowerment to enhance entrepreneurial performance, and
entrepreneurial policy orientation positively moderated the impact of platform digital empowerment
on entrepreneurial performance [46].

Finally, this study documents an indirect (mediating) effect of entrepreneurial platform services
and design on the relationship between entrepreneurial support policies and business
entrepreneurial performance, which is consistent with Yingyan Wang's [47]study. In addition, the
study showed the indirect (mediating) effect of entrepreneurial self-efficacy on the relationship
between entrepreneurship support policies and business entrepreneurial performance. This result
was able to corroborate with the findings of Xianyue Liu [48]and Song Lin [49], among others. In
conclusion, the key roles of entrepreneurial platform services and design and entrepreneurial self-
efficacy in the relationship between entrepreneurial support policies and business entrepreneurial
performance are empirically supported.

6. Conclusion

This paper extends the research framework on the impact of home-based entrepreneurship
policies on entrepreneurial performance with a sample of 468 young people returning to their
hometown in rural crowdsourcing spaces, and uses structural equation modeling under this
framework to explore the relationships among home-based entrepreneurship policies, rural
crowdsourcing space services and design, self-efficacy, and entrepreneurial performance.

1. Return-to-home entrepreneurship support policies, as a macro environment, positively
influence the construction of rural entrepreneurship platforms and the self-efficacy of youth
returning to their hometowns, and thus directly and indirectly positively influence business
entrepreneurial performance. The results of the study emphasize the importance of hometown
entrepreneurship policies in increasing the willingness of youth to return to their hometowns and
promoting the construction of rural entrepreneurship platforms, and it can be seen that the
hometown entrepreneurship policies in Zhejiang Province are worthy of recognition and have gained
the approval of many hometown entrepreneurial youth.

2. The direct and mediating roles of service and design of rural crowdsourcing spaces are evident,
which can directly affect entrepreneurial performance on the one hand and entrepreneurial self-
efficacy on the other. This study provides empirical evidence for the direct and mediating


https://doi.org/10.20944/preprints202307.1649.v1

Preprints (www.preprints.org) | NOT PEER-REVIEWED | Posted: 25 July 2023 doi:10.20944/preprints202307.1649.v1

15

relationships between government policies and entrepreneurial performance by improving the
services and design of rural crowdsourcing spaces and fostering the self-efficacy of returning youth.

3. Self-efficacy is an important factor in promoting entrepreneurial performance. The return
home entrepreneurship policies, rural crowdspace services and design all directly or indirectly affect
entrepreneurial performance through entrepreneurs' self-efficacy, i.e., the role of external
environment on entrepreneurial performance is generated through self-efficacy, while self-efficacy
directly affects entrepreneurial performance. Therefore, to improve the entrepreneurial performance,
retain the youth who return to their hometowns and realize the sustainability of youth returning to
their hometowns, it is an effective way to improve the self-efficacy of the youth who return to their
hometowns by introducing relevant supporting policies, promoting the construction of rural
crowdsourcing spaces and improving the self-efficacy of the youth who return to their hometowns.

Optimizing the service and design of rural crowdsourcing spaces can help improve
entrepreneurs' self-efficacy to enhance entrepreneurial performance. The entrepreneurial
environment acts on entrepreneurial performance through self-efficacy; therefore, to be effective,
policies to improve the service and design of rural crowdsourcing spaces need to seek paths to
enhance entrepreneurs' self-efficacy. Self-efficacy is a key factor in entrepreneurial performance. In
terms of management model and management capabilities, improving entrepreneurs' overall
operational capabilities, enhancing knowledge and experience through entrepreneurial learning, and
expanding management skills through training and education programs are conducive to
entrepreneurs' continued success and thus enhanced self-efficacy.
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